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Welcome  to  Fenway  Park 

Home  of  the  Boston  Red  Sox 


PARTNERS 


Qeneral  Partner:  Jean  R.  Yavukey  Trust  -  John  L.  Harrington,  William  B.  Gutfarb 
Limited  Partners:  ARAMARK  Corporation  -  Joseph  Neubauer,  Chairman;  Dexter  Group  -  Harold  A.  Alfond,  Principal; 

Jean  R.  Yawkey  Trust;  Arthur  M.  Pappas,  M.D.;  Samuel  A.  Tamposi  Trust;  Thomas  R.  DiBenedetto;  John  L.  Harrington;  John  A.  Kaneb 

Chief  Executive  Officer:  John  L.  Harrington 


BASEBALL  OPERATIONS 

Executive  Vice  President  and  General  Manager . Daniel  F.  Duquette 

Vice  President  Baseball  Operations . Michael  D.  Port 

Vice  President,  Assistant  General  Manager 

and  Legal  Counsel . Elaine  W.  Steward 
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Administrative  Assistant . Linda  M.  Abrahams 


COMMUNICATIONS  AND  BASEBALL  INFORMATION 

Director  of  Communications  and  Baseball  Information . Kevin  J.  Shea 
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Baseball  Information  Coordinator . Glenn  Wilburn 
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Administrative  Assistant . Andrae  J.  Wyatt 

Coordinator  of  Florida  Operations . Marci  S.  Blacker 

General  Manager  -  Sarasota  Red  Sox . Fred  Seymour,  Jr. 

Special  Assistant  for  Player  Development . John  M.  Pesky 

SCOUTING 

Vice  President  of  Scouting . W.  Wayne  Britton 

Executive  Director  of  International  Baseball  Operations 

. . . R.  Ray  Poitevint 

Director  of  Latin  American  Scouting . Levy  Ochoa 

Major  League  Scout . Frank  J.  Malzone 

Major  League  Special  Assignment  Scout . G.  Edwin  Haas 


The  Boston  Red  Sox  organization  is 
dedicated  to  maintaining  a  perennial, 
championship-caliber  baseball  team 
and  providing  our  fans  high  quality 
Friendly  Fenway  experiences  at  the 
ballpark,  throughout  our  community 
and  through  broadcast  services . 


ADMINISTRATION  AND  FINANCE 


Executive  Vice  President  Administration . John  S.  Buckley 

Executive  Administrative  Assistant . Jeanne  A.  Bill 

ACCOUNTING 

Vice  President  and  Chief  Financial  Officer . Robert  C.  Furbush 
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Vice  President  Public  Affairs . Richard  L.  Bresciani 
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Community  Relations  Manager . Ronald  E.  Burton,  Jr. 

Customer  Relations  Manager . Ann  Marie  C.  Starzyk 

Receptionist  and  Switchboard . . . Helen  B.  Robinson 

SALES  AND  MARKETING 

Vice  President  Sales  and  Marketing . Lawrence  C.  Cancro 

Marketing  Administrator . Deborah  A.  McIntyre 

Director  of  Advertising  and  Sponsorships . Jeffrey  E.  Goldenberg 

Advertising  Sales  Representative . Jeffrey  P.  Doyle 

Promotions  Assistant . Marcita  E.  Davis-Thompson 
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Director  of  Sales . Robert  G.  Capilli 

Group  Sales  Manager . . . Timothy  J.  Dalton 
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Director  of  Ticket  Operations . Joseph  P.  Helyar 
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7  months. 

29  road  trips 
162  games. 

The  toughest  marathon  in  Boston  doesn't 
take  place  on  the  streets. 


They  spend  half  of  their  year  away  in  an  effort  to  bring  it  all  home.  That's  why  we  at  Fleet  continue  to  salute  and 
support  the  team  whose  passion  and  perseverance  make  us  proud  to  call  them  our  own:  The  Boston  Red  Sox. 


Ready  When  You  Are 


Ready  When  You  Are  is  a  service  mark  and  Fleet  is  a  registered  mark  of  Fleet  Financial  Group,  Inc.  Fleet  Bank  is  a  Member  FDIC  ©1998  Fleet  Financial  Group,  Inc. 
All  rights  reserved. 
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BY  ART  DAVIDSON 


LOU  MERLONI 

From  Framingham  to  Fenway 


As  the  ball  headed  for  the  screen,  all  of 
Lou  Merloni’s  backyard  fantasies  had 
become  a  reality.  In  the  stands,  Merloni’s 
parents,  Louis  and  Sandy,  fought  back 
tears  as  they  watched  their  son  round  the  bases. 

Even  in  this  age  of  cynicism,  sometimes 
dreams  actually  do  come  true. 

“When  I  used  to  play  whiffleball  in  my  back¬ 
yard  I  used  to  pretend  I  was  Carlton  Fisk,  Butch 
Hobson  or  another  player,”  said  Merloni.  “All  the 
kids  did.” 

On  the  night  of  May  15,  Merloni  was  no 
longer  pretending  to  be  a  member  of  the  Red  Sox. 
Instead  of  batting  in  his  backyard  in  Framingham, 
Merloni  was  standing  at  the  plate  at  Fenway  Park 
wearing  a  real  Red  Sox  uniform  and  facing  a  pitcher 
to  whom  Merloni  was  just  another  enemy  player. 

Just  getting  the  opportunity  to  play  for  his 
hometown  team  in  the  park  where  Merloni  used  to 
seek  autographs  with  thousands  of  other  youngsters 
would  have  been  enough  for  a  start.  But  with  one 
swing,  Merloni  became  a  part  of  Red  Sox  history 
and  provided  Framingham  with  one  of  its  biggest 
sports  moments. 

Merloni  made  his  major  league  debut  at 
Fenway  Park  by  hitting  a  home  run  over  the  fabled 
wall  off  Kansas  City’s  Jose  Rosado  in  his  first  at-bat. 

“I  couldn’t  believe  it  when  I  saw  the  ball  go 
over  the  wall,”  said  Merloni.  “I  have  a  tape  of  the 
at-bat  and  the  ball.  It’s  something  I’ve  already 
watched  several  times.  Twenty  years  from  now  I’ll 
still  be  watching  it.” 

In  the  stands,  Merloni’s  parents  got  to  see  on 
their  wedding  anniversary  their  26-year-old  son  follow 
in  the  footsteps  of  another  Massachusetts  son.  Tony 
Conigliaro  also  hit  a  home  run  during  his  first  Fenway 
at-bat  in  1964. 

Merloni  had  provided  his  parents  with  a  lim¬ 
ousine  to  transport  them  to  the  game. 

“I  always  said  that  if  I  made  it  to  the  major 
leagues  I  would  do  something  special  for  them,”  said 
Merloni.  “They  sacrificed  so  much  for  me.  People 
don’t  realize  how  hard  it  is  for  parents  when  their 
son  is  playing  in  the  minor  leagues  and  in  school.” 

In  the  stands  that  night,  400  of  Merloni’s 
friends  journeyed  from  Framingham  and  elsewhere 
in  New  England  to  witness  his  first  home  game. 


“1  always  said  that  if  1  made  it  to  the  major  leagues  I 
would  do  something  special  far  them,"  said  Merloni. 
“They  sacrificed  so  much  for  me.  People  don’t  realize 
how  hard  it  is  for  parents  when  their  son  is  playing  in  the 

minor  leagues  and  in  school.  ” 


“When  Lou  came  up,  my  wife  (Mary)  was 
praying  to  St.  Jude,”  said  Framingham  High 
School  athletic  director  Jim  O’Connor.  “She 
said  out  loud,  ‘Oh  please  St.  Jude,  let  Lou  hit  a 
homer.’  She  asked  St.  Jude  for  help.  He  hits  the 
home  run,  and  I’m  saying,  ‘That’s  great.’  Lou’s 
just  a  great  kid.  We’re  all  just  so  happy  for  him.” 

During  his  tenure  in  the  minor  leagues, 
Merloni  coached  the  boys  freshman  basketball 
team  at  Framingham  High.  His  hometown  is 
already  planning  a  testimonial  for  Lou  in 
November  which  will  raise  money  for  charity. 

When  Merloni  was  promoted  from 
Pawtucket  in  May,  it  was  thought  to  be  only 
for  a  short  time.  An  injury  to  John  Valentin 
created  the  need  for  another  infielder. 

Merloni’s  versatility  proved  to  be  an  asset 
when  a  concussion  indefinitely  sidelined  Mark 
Lemke  later  in  May.  Merloni  was  able  to  make 
a  smooth  transition  from  playing  third  base  to 
second  base  and  has  been  sharing  the  second 
base  responsibilities  with  Mike  Benjamin. 


The  combination  of  Merloni  and 
Benjamin  have  enabled  the  Red  Sox  to  offset, 
offensively  and  defensively,  the  season-ending 
injury  suffered  by  Jeff  Frye  during  spring  train¬ 
ing  and  the  loss  of  Lemke.  Lou  has  kept  his 
batting  average  near  the  .300  mark  during  the 
first  three  months  of  his  major  league  career. 

Merloni  became  the  third  Boston  second 
baseman  to  suffer  an  injury  this  season  when 
tendinitis  in  his  left  knee  forced  him  to  be 
placed  on  the  disabled  list  in  late  June.  The 
tendinitis  resulted  from  a  collision  during  a 
game  in  New  York  in  May. 

Frye’s  injury  gave  Merloni  an  opportunity 
to  compete  for  the  second  base  job  during 
spring  training.  He  played  well  in  Florida,  but 
when  the  Red  Sox  signed  Lemke,  who  was  an 
important  part  of  several  title-winning  teams 
in  Atlanta,  Merloni  had  to  open  the  season  at 
Pawtucket  as  its  shortstop. 

Nevertheless,  Lou  made  a  positive 
impression  upon  Red  Sox  Manager  Jimy 


Williams  during  spring  training. 

“What  is  there  not  to  like?”  asked 
Williams.  “He  plays  hard  and  is  capable  of 
playing  three  positions.  He  swings  a  good  bat 
and  has  gotten  some  key  hits  for  us. 

“He’s  a  good  person  and  a  good  player.” 

Merloni  excelled  in  baseball  and  basketball 
at  Framingham  South.  He  continued  his  baseball 
career  at  Providence  College.  During  his  junior 
year,  Merloni  was  drafted  by  the  Red  Sox  but 
opted  to  return  to  college  for  his  final  season. 

The  Red  Sox  weren’t  deterred.  The  follow¬ 
ing  year,  Boston  selected  Merloni  in  the  10th 
round  of  the  draft.  During  his  senior  year  at  PC, 
Merloni  batted  .378,  drove  in  43  runs  and  was 
named  the  co-Big  East  Player  of  the  Year. 

Another  New  Englander,  Red  Sox  scout 
Buzz  Bowers  of  Wayland,  finally  got  Merloni’s 
name  on  a  contract  in  1993. 

Playing  major  league  baseball  is  a  wonder¬ 
ful  way  to  make  a  living.  It’s  a  lifestyle  filled 
with  chartered  jets,  luxury  hotels,  and  the  pay 
isn’t  bad  either. 

What’s  usually  overlooked  is  what  a  play¬ 
er  has  to  go  through  before  he  reaches  the 
major  leagues.  There  are  often  setbacks  which 
prevent  a  player  from  advancing  beyond  the 
minor  leagues. 

After  spending  three  seasons  in  the 
minor  leagues,  Lou  suffered  a  broken  hand 
while  playing  for  Double  A  Trenton  in  1996. 
Merloni  thought  it  might  be  time  to  try  a  job 
in  the  real  world. 

“I  told  my  manager,  Ken  Macha,  that  1 
thought  that  was  it  for  me,”  said  Merloni.  “I 
had  my  degree  and  had  some  job  opportunities 
that  1  thought  I  would  like  to  try. 

“Macha  told  me  to  think  about  my  deci¬ 
sion.  (Red  Sox  director  of  player  development) 
Bob  Schaefer  called  me  at  home  and  told  me 
the  same  thing.  But  I  didn’t  think  I  was  going 
to  go  back  to  baseball.” 

A  phone  call  to  Nomar  Garciaparra 
changed  his  mind.  Merloni  had  become  close 
friends  with  his  current  double-play  partner 
during  their  time  together  in  the  minor 
leagues.  They  are  both  cerebral  players  who 
would  spend  hours  in  the  clubhouse  discussing 
all  facets  of  the  game.  Garciaparra  has  spent 
time  during  the  off-season  at  Merloni’s  home 
in  Framingham. 

“At  the  time  Nomar  was  rehabbing  a 
hamstring  injury  in  Florida,”  said  Merloni.  “He 
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Merloni  was  among  a  group  of  Red  Sox  players  who  visited  the  Jimmy  Fund  Clinic  on  June  4,  visiting  with  and  reading 
books  to  some  of  the  children.  The  Sox  second  baseman  met  up  with  brothers  Anthony  (10)  and  Chris  Marino  (9)  and 
Andrew  Dehulle  (9)  of  Lynnfield,  MA.  Photo  by  Karen  Cummings. 


BATTERS  OFTEN  COMPLAIN 
THAT  PITCHERS  PUT 
A  FOREIGN  SUBSTANCE  ON  THE  BALL. 
MUST  BE  TOMATO  SAUCE. 


Lou  M erloni,  cont. 


if  they  emulate  Lou  Merloni  as  a  person,  they  are  bound  to  be  successful.” 


told  me  to  come  to  Florida,  and  we  would  get 
back  to  playing  baseball  for  fun  while  we  reha¬ 
bilitated  our  injuries  together. 

“While  in  Florida,  1  was  able  to  regain 
my  enthusiasm  for  playing  baseball.” 

“I  knew  how  much  Lou  loved  the  game 
and  that  he  was  capable  of  still  playing  it, 
something  he’s  proving  here,”  said 
Garciaparra.  “I  think  he  would  later  regret  it  if 
he  quit  at  that  point.  He’s  a  great  guy  to  have 
in  the  clubhouse.  You  don’t  want  to  lose  peo¬ 
ple  like  that. 

“He  helped  me  by  being  there.  I  was 
going  through  a  tough  time  myself  because  of 
my  injury.” 

Garciaparra  also  proved  helpful  when 
Merloni  made  his  major  league  debut  in 
Kansas  City.  Merloni  had  to  wear  a  pair  of 
Garciaparra ’s  cleats  in  his  first  game  after  his 
equipment  bag  arrived  in  Kansas  City  without 
his  baseball  shoes.  Merloni  wears  a  size  9, 
Garciaparra  size  9  1/2,  and  Lou  went  0  for  3 
while  trying  to  literally  fill  Nomar’s  shoes. 

Before  the  ‘96  season  was  over,  Merloni 
had  progressed  to  Triple  A  Pawtucket. 

Lou  split  last  season  between  Trenton 
and  Pawtucket  and  was  selected  to  play  in  the 
Double  A  All-Star  Game  after  batting  .310  for 
the  Thunder.  Merloni  never  got  the  opportu¬ 
nity  to  play  in  the  game  due  to  his  promotion 
to  Pawtucket.  He  batted  .297  for  the  PawSox 
and  was  a  candidate  to  be  elevated  to  the 
major  leagues  last  September  when  the  rosters 
were  expanded.  The  day  after  attending  an 
orientation  luncheon  with  Red  Sox  General 
Manager  Dan  Duquette  at  Fenway  Park, 
Merloni  suffered  a  knee  injury.  The  mishap 
caused  Merloni’s  major  league  debut  to  be 
delayed  until  this  year. 

The  ever-diligent  Merloni  prepped  for  this 
season  hy  playing  in  the  Venezuelan  League 
during  the  winter.  However,  being  a  local  hero 
brings  added  pressures  and  responsibilities. 

“People  know  when  you  do  something 
well,  but  they  are  also  very  aware  when  you 
have  a  bad  game,”  said  Merloni.  “The  fans  in 
New  England  are  very  demanding.  1  know' 
what  the  people  here  are  like  because  I’m  one 
of  them.  1  expect  a  lot  out  of  myself.” 

Before  home  games,  Lou  can  often  be 
found  signing  autographs  near  the  Red  Sox 
dugout.  Continued  on  Page  59 
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The  Boston  Red  Sox  got  more  than  a 
Single  A  minor  league  affiliate  when 
the  Elmira  Pioneers  moved  to  Lowell 
two  years  ago.  What  the  Red  Sox 
got,  to  go  along  with  their  own  fabled  baseball 
history,  was  a  city  deep  with  its  own  history  of 
baseball  and  Americana. 

The  banks  of  the  Merrimack  River  and 
Lowell  are  rich  in  the  history  of  the  Industrial 
Revolution  of  America.  Lrom  the  three-story 
spinning  and  weaving  factory  of  Cabot  Lowell  to 
the  successful  enterprising  of  textile  printer  and 


manufacturer  Nathan  Appleton,'  Lowell, 
Massachusetts  is  forever  known  as  one  of  the  epi  • 
centers  for  the  industrialization  of  our  country. 

The  industrialization  of  America  made 
Lowell  one  of  the  top  50  cities  in  the  United 
States  in  the  late  19th  century.  It  was  during 
that  period  that  the  National  League  of 
Professional  Baseball  was  looking  to  expand  its 
operations  into  the  northeast.  Not  only  was 
Lowell,  the  second  largest  city  in  the 
Commonwealth,  immersed  in  textiles  and 
manufacturing,  it  also  was  submerged  in 


America's  pastime  baseball. 

Professional  baseball  was  welcomed  in  the 
city  of  Lowell  in  1875.  In  1877,  the  Lowell 
Amateurs  played  in  the  New  England  Amateur 
Championship  Series  that  barnstormed  across 
the  Northeast  playing  teams  from  other  crtres 
and  towns.  The  Amateurs,  who  were  paid  $10 
a  week,  also  played  teams  already  playing  in 
the  National  League  and  won  1 1  games  against 
those  opponents. 

Before  the  beginning  ot  the  1878  season, 
the  owners  of  the  existing  National  League 


“In  the  early  1990s , 
Lowell  was  looking  to 
become  a  destination  city. 
Our  goal  was  to  create  a 
city  atmosphere  where  peo¬ 
ple  wanted  to  come  live , 
work  and  play.  We  tried  to 
deal  with  those  quality  of 
life  issues  that  would  help 
revitalize  the  city.” 


The  1  902  Lowell  Profesiional  Bdiebdll  Club 
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DIRECTIONS  TO  EDWARD  A. 

LELACHEUR  PARK 

450  AIKEN  ST.f  LOWELL,  MA  01854 


Former  Red  Sox  Major  League  coach  and  Spinners  Manager 

teams  extended  an  invitation  to  Lowell’s  team 
to  join  the  senior  circuit.  Admission  into  a 
National  League  game  was  50  cents,  and  the 
Lowell  owners  didn’t  want  to  place  a  further 
price  burden  on  its  loyal  fans  and  thus  declined 
the  invitation.  Lowell  instead  joined  the  New 
England  League  and  played  professional  base¬ 
ball  in  that  league  until  1933. 

Following  the  1933  season,  the  New 
England  League  folded  from  the  difficult  econom¬ 
ic  times  of  the  Depression.  In  1934,  Lowell  spon¬ 
sored  a  team  that  participated  in  the 
Northeastern  League  until  the  end  of  1946. 
Baseball  briefly  left  the  city  until  the  Lawrence 
Millionaires  of  the  new  New  England  League 
were  transplanted  south  and  played  out  the  rest  of 
its  1947  season  as  the  Lowell  Orphans.  The 
Orphans  didn’t  fare  any  better  drawing  82  fans  for 
its  final  home  game  and  lost  16  games  in  a  row. 


Dick  Berardino  (right)  and  his  catcher  Dave  Benham. 

For  the  next  five  decades  the  city  of  Lowell, 
once  prosperous  and  vital  from  the  textile 
industry,  was  without  baseball. 

“In  the  early  1990s,  Lowell  was  look¬ 
ing  to  become  a  destination  city,”  said  J  im 
Cook,  president  of  the  Lowell  Plan,  an  eco¬ 
nomic  redevelopment  organization. 
Through  the  support  of  the  late  United 
States  Congressman  Paul  Tsongas,  the  city 
of  Lowell  was  about  to  become  destined  for 
a  rebirth  economically,  structurally  and 
recreationally.  “Our  goal  was  to  create  a 
city  atmosphere  where  people  wanted  to 
come  live,  work  and  play,”  stressed  Cook. 
“We  tried  to  deal  with  those  quality  of  life 
issues  that  would  help  revitalize  the  city.” 

Tsongas,  along  with  Massachusetts 
State  Representative  Edward  LeLacheur, 
City  Manager  and  Chief  Executive  Brian 


From  Rt.  495  or  Rt.  3  to  Lowell 
Connector  -  follow  Connector  to 
Exit  5B,  Thorndike  St.  Follow 
Thorndike  St.  onto  Dutton  St. 

Go  past  City  Hall  and  take  a  left 
onto  Father  Morissette  Blvd.  At 
second  set  of  lights  take  a  right 
onto  Aiken  St.  LeLacheur  Park 
will  be  on  your  left.  Look  for  the 
new  Lowell  Attraction  Signs  to 
guide  you  to  the  park. 

INDIVIDUAL  GAME 
TICKET  PRICES 
Box  Seats  $6.50 

Reserved  Seats  $5.50 

General  Admission  $3.50 


TICKET  OFFICE  HOURS 

(in  season) 

Mon.-Sat.  11  a.m.  -  3  p.m. 
Sunday  -  closed 

Game  day  -  ticket  office 
windows  open  11/2  hours 
before  game  time.  Gates  open 
1  hour  before  game  time. 

Telephone:  978-459-1702 
Fax:  978-459-1674 
e-mail:  generalinfo@ 
lowellspinners.com 


LOWELL  SPINNERS  REMAINING 
REGULAR  SEASON  HOME 
GAMES 


August  - 1,  2  vs.  Jamestown 
Jammers;  7,  8  vs.  Pittsfield  Mets; 
11, 12  vs.  Hudson  Valley 
Renegades;  18-21*  vs.  Vermont 
Expos;  24,  25  vs.  Hudson  Valley 
Renegades;  28,  29  vs.  Auburn 
Doubledays;  30,  31  vs.  Pittsfield 
Mets 


GAME  TIMES 

Monday  -  Saturday  7:00  p.m. 
Sunday  -  5:00  p.m. 

*Aug.  21  game  time  -  5:00 
Doubleheaders  start  1  hour 
before  regularly  scheduled  game 
time. 


Most  games  are  broadcast  on 
WLLH,  1400  AM. 


Edward  A.  LeLacheur  Park  is  a 
Handicapped  Accessible  Facility. 
If  special  arrangements  need  to 
be  made,  contact  the  Spinners 


Ticket  Office  at  978-459-1702 


MAJOR  LEAGUE  BASEBALL 


OFFICiai  BRLL  * 
monRL  LERGUE 


*  omauL  box  * 
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Lowell  Spinners,  corn. 


Martin,  Chairman  of  the  Lowell 
Plan  and  President  of  the  Lowell 
Sun  Alex  Costello,  and  Cook,  set 
their  collective  sight  on  bringing 
baseball  back  to  Lowell. 

Plans  for  Lowell’s  economic 
redevelopment  took  an  unexpected 
turn  after  Tsongas  &  Co.  traveled  to 
Utica,  NY  to  meet  with  officials  of 
the  New  York-Penn  League.  The 
discussion  ranged  from  future  expan¬ 
sion  of  the  league  to  potential  sites. 

After  a  successful  meeting  in 
Utica,  the  group  wondered  out  loud 
what  it  would  take  to  coax  an 
American  Hockey  League  franchise 
to  Lowell  as  well.  A  car  phone  con¬ 
versation  with  New  Hampshire 
State  Republican  Chair  Tom  Rath 
ensued,  and  tentative  plans  for  a 
new  minor  league  baseball  team  and 
facility,  along  with  an  AHL  team 


Second  baseman  Tony  James  goes  airborne, 


and  facility  were  bom. 

LeLacheur,  a  24-year  veteran 
of  Massachusetts  state  politics  and 
representatives  of  Lowell,  Tewksbury 
and  Andover  got  involved  following 
the  trip  to  Utica.  LeLacheur  was  pri¬ 
marily  concerned  with  funding  the 
project  through  a  partnership  with 
the  city  of  Lowell  and  University  of 
Massachusetts  at  Lowell. 

Meanwhile,  while  LeLacheur 
was  raising  funds  for  the  develop¬ 
ment  of  baseball,  Tsongas  &  Co. 
met  with  Bobby  Orr  and  AHL 
President  Dave  Andrews  to  discuss 
hockey.  Following  that  meeting  a 
push  was  made  to  apply  for  admis¬ 
sion  into  the  American  Hockey 
League.  The  Lowell  Lock  Monsters 
will  begin  play  in  the  1998-99  season 
in  the  Paul  E.  Tsongas  Arena. 

The  Lowell  Plan  hired  a 


...Nice  and  fresh!  AtJ.J.Nissen,  our  bakers  have 
been  making  New  England’s  favorite  rolls  for  almost 
100  years.  Nissen  Hotdog  and  Hamburger  Rolls  are  a 
family  tradition  at  cookouts,  picnics  and  baseball 
parks.  Enjoy  them  plain  or  toasted,  but  make  sure 
they’re  Nissen. 

Anything  else  just  ivouldn  7  be  as  nice. 


New  England’s  Baker 
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Week  Tn  Baseball 


has  more 


Major  League  Baseball®  than  any  other  magazine 
show.  Host  Ozzie  Smith  provides  his  style 
and  smile  to  the  Game’s  stories,  highlights,  great 
plays,  bloopers,  and  news  on  the  official  showcase 
of  Major  League  Baseball  action. 


lurried  on  to  Baseball? 

Time  in  This  Week  Tn  Baseball 
with  Ozzie  Smith. 


MAJOR  LEAGUE  BASEBALL 
PRODUCTIONS 


©  1998  Major  League  Baseball  Properties, Inc. 


Lowell  Spinners,  con t. 


consultant,  Art  Hittner,  to  help 
lure  a  suitable  minor  league  base¬ 
ball  franchise  for  relocation  to 
Lowell.  Through  the  existing  part¬ 
nership  of  the  city  and  UMass 
Lowell,  a  site  was  chosen  and  plans 
for  a  groundbreaking  were  in  place. 

In  the  process  of  studying 
Lowell’s  attractability  to  support 
minor  league  baseball,  Hittner,  a 
minority  owner  of  the  Elmira 
Pioneers,  proposed  an  idea  to  bring 
the  Pioneers  to  Lowell.  Elmira  was 
the  New  York-Penn  League  affiliate 
of  the  Boston  Red  Sox.  “Lowell  is 
an  integral  city  within  a  larger  met¬ 
ropolitan  area  with  a  rich  history  of 
baseball,”  said  Hittner.  “Great 
demographics  and  matching  with 
the  Red  Sox  was  really  quite  an 
attractive  situation.” 

After  securing  interest  from 


LHP  Terrence  Hill  fires  one  in. 


Elmira  to  relocate,  everything  was  in 
place  to  bring  America’s  national  pas¬ 
time  back  to  the  Merrimack  Valley 
and,  specifically,  to  Lowell.  The 
Lowell  Spinners  were  welcomed  back 
in  1996.  The  team  nickname  and 
logo  were  contrived  in  concert  with 
the  city’s  history.  The  Spinners  are 
the  Boston  Red  Sox  Single  A  affiliate 
in  the  New  York-Penn  League. 

Though  the  Spinners  played 
for  two  seasons  at  Alumni  Field,  the 
continued  efforts  of  Representative 
LeLacheur  made  it  possible  for 
ground  to  be  broken  for  a  new  field 
on  June  23,  1997.  The  Edward  A. 
LeLacheur  Park  was  christened  one 
year  later  on  June  22,  1998  against 
the  Vermont  Expos.  “This  has  been 
the  highlight  of  my  career  especially 
because  I’m  retiring  this  year  from 
politics,”  admitted  LeLacheur.  “I  just 
Continued  on  Page  59 


The  Babe  Ruth  Commemorative  “Stat-Bat”  Pen 


Get  complete 
stats  and  autographed 
photos  of  Babe’s 
legendary  career  on 
this  uniquely  crafted 
^  bat  pen  featuring  a 
two-sided  retractable 
info  sheet.  Choose  from  two 
available  designs,  both  featuring 
the  Bambino  during  his  reign  in 
Yankee  Stadium.  A  collectible  for 
every  Babe  fan! 


BENCOR  INTERNATIONAL,  INC., 107-09  Union  Hall  Street,  Jamaica,  NY  11433 
Phone:  (718)  206-0869  •  Fax:  (718)  206-4584  •  http://orion.webspan.net/--/bencor 


The  Babe  Ruth  Commemorative  “Stat-Bat”  Pen 

Choose  from  two  available  designs: 

□  Autographed  photo  on  front  with  stats  on  back 

□  Pictorial  history  of  Babe  Ruth 

Pen  Cost:  $12.95  for  1  pen  plus  shipping  &  handling 

$  9.99  for  each  add’l  pen  plus  shipping  &  handling 

Special  Offer:  Purchase  two  bat  pens  and  get  handcrafted 
wooden  display  case  FREE,  (or  purchase  case  for  $6.99) 


QUANTITY 

ITEM 

PRICE 

SHIPPING  &  HANDLING 

S6.99 

8.25%  SALES  TAX  (N.Y.  residents  only) 

TOTAL 

Name _ 

Address _ 

City _ State _ Zip  _ 

Phone _ 

□  Check  or  money  order  enclosed 
(payable  to  Bencor  International ,  Inc.) 

Charge  to:  □  MasterCard  □  Visa 

□  American  Express  □  Discover 

Card  # _ _ 

Signature _ Exp.  date 


A  Big  Hit  Every  Time  You  Write! 
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Wear  The  Game. 


WMtamsBBtiam 


Its  the  Authentic 
Diamond  Collection®. 
Not  just  a  Major  League™ 
look.  It's  the  real  thing. 

A 


The  same  clothes  and 
equipment  your  team  is 
using  on  the  field  right  now. 
Check  it  out  in  the  club 
shop  or  at  your  favorite 
retailer,  Look  for  the  logo 
...and  wear  the  game. 


All-Star  Sporting  Goods 
•American  Baseball  Cap  • 
•Antigua  Sportswear  • 

•  Bike  Athlhc  • 

•  Champion  • 

•  Frankun  Sports  • 

•  Louismlle  Slugger  • 

•  Majestic  Athlhic  • 


McArthur  Towels 


New  Era 


Rawungs 


Russell  Athletic 
•  Starter  • 


Wilson  Team  Sports 


www.majorleaguebaseball.com 


BY  KEN  LECHTANSKI 


DARREN  LEWIS 

Veteran  Outfielder  Has  Become  "Center"  of  Attention 


Wendell  Kim  was  back  home  in 
Mesa,  Arizona  last  winter  when 
his  phone  rang.  On  the  other 
end  was  Darren  Lewis,  Kim’s 
former  third  base  coach  with  the  San  Francisco 
Giants,  who  quickly  began  giving  the  Red  Sox 
third  base  coach  the  third  degree  about  what 
the  newly  signed  outfielder  needed  to  do  to 
ready  himself  for  his  first  season  in  Boston. 

“I  did  n’t  know  they  had  even  signed 
Darren  Lewis,”  Kim  recalled.  “I  knew  after  the 
fact.  He  called  me  about  the  Red  Sox,  wanting 
to  know  when  he  should  report  for  spring  train¬ 
ing,  when  I  was  getting  there,  getting  around 
Fort  Myers,  everything.” 

After  spending  five  seasons  with  Lewis  in 
San  Francisco,  Kim  knew  that  fly  balls  aren’t 
the  only  thing  the  30-year-old  Gold  Glover 
believes  in  getting  a  jump  on.  Lewis  is  much 
more  than  just  another  outfielder  with  good 
range.  He’s  a  student  of  the  game  who’s  a  stick¬ 
ler  for  doing  his  homework. 

“I  hope  the  fans  here  have  been  able  to 
appreciate  it,”  Lewis  says  of  his  first  season  at 
Fenway  Park,  “but  for  me,  it  doesn’t  matter 
where  I’m  playing,  I’m  going  to  know  every  bit 
of  terrain  that’s  out  there,  and  I’m  going  to 
cover  it  like  a  blanket. 

“That’s  the  way  I  look  at  it.  I’m  not 
intimidated  by  any  wall  or  any  circumstance, 
fence,  or  warning  track.  Wherever  the  ball’s 
hit,  I’m  gonna  go  get  it.” 

That  is,  after  all,  why  the  Red  Sox  got 
Lewis  in  the  first  place  —  to  anchor  the  Boston 
outfield  with  a  centerpiece  in  center  field  who 
could  “go  get  it.”  It  has  turned  out  to  be  a  per¬ 
fect  match. 

“I  knew  this  team  needed  some  help 
defensively,”  said  Lewis,  who  had  been  a  free 
agent  from  the  Dodgers  before  signing  with 
Boston  two  days  before  Christmas.  “I  thought 
it  would  be  good  for  me  to  come  here  and  play, 
not  to  say  that  1  thought  I  was  going  to  come 
here  and  automatically  be  given  the  job.  1  was 
going  to  have  to  go  out  there  and  earn  it. 
That’s  all  you  ask  for.  You  just  want  the  oppor¬ 
tunity  to  go  out  there. 


NEW  ENGLANDS  LIVE 
LOCAL  SPORTS 

LEADER 


Boston  Red  Sox  Baseball  •  Red  Sox  On  Deck  PreGame 
Show  •  68  Sports  Night  with  Butch  Stearns  •  Beanpot 
Hockey  Tournament  •  New  England  Collegiate  Sports 


Darren  Lewis,  cont. 


“I’m  not  intimidated  by  any  wall  or  any  circumstance ,  fence ,  or 
warning  track .  Wherever  the  ball's  hit ,  I’m  gonrm  go  get  it.  ” 


“I  didn’t  want  to  settle  for  a  fourth  out¬ 
fielder  role.  I’m  not  ready  for  that  yet  at  this 
point  in  my  career.” 

Lewis  has  shown  in  this,  his  ninth  sea¬ 
son  in  the  majors,  that  he  can  still  get  it  done 
on  a  daily  basis,  much  to  the  Red  Sox  delight. 
Although  the  bulk  of  his  time  has 
come  in  center  field,  Lewis  also 
played  32  games  in  right  field 
over  the  first  half,  after  playing 
only  three  innings  in  right  over 
his  previous  seven  years,  and  even 
made  four  first-half  appearances 
in  left  field. 

“It’s  a  tough  game.  It  has  its 
peaks  and  valleys.  What’s  going  to 
get  you  through  the  tough  times  is 
your  will  —  your  will,  basically  not 
to  give  up  and  to  continue  to 
believe  in  yourself.  That’s  one 
thing  I’ve  always  done.” 

Mike  Benjamin,  another  for¬ 
mer  teammate  of  Lewis’  from  the 
Giants  who  signed  with  the  Red 
Sox  in  November,  1996,  suspect¬ 
ed  that  Lewis  would  prove  to  be  a 
major  boost  for  Boston. 

“I  knew  it  would  be  a  good 
opportunity  for  him  with  all  the 
center-field  talk  here,”  Benjamin 
said.  “I  didn’t  know  what  it 
would  bring.” 

What  it  has  brought  Lewis 
are  the  accolades  of  the  Fenway 
Faithful,  whom  he  has  endeared 
himself  to  with  his  acrobatic  grabs 
and  ability  to  get  to  balls  while 
making  only  one  error  in  224  out¬ 
field  chances  over  the  first  half. 

“I’m  happy  that  some  of  the 
hard  work  I’ve  done  has  paid  off  for  me,”  said 
Lewis.  “I’ve  had  my  struggles  and  feel  like 
I’ve  been  able  to  learn  from  them. 

“I  have  a  lot  of  God-given  ability  to 
catch  a  baseball,  hut  it’s  something  that  I  real¬ 
ly  love,  something  I  want  to  be  perfect  at.” 

Lewis  is  about  as  close  to  perfection  in 
the  outfield  as  there  is  in  the  majors.  He  still 
holds  the  major  league  record  he  set  with  the 
Giants  for  consecutive  errorless  games  at  392 
from  Aug.  21,  1990  to  June  29,  1994,  and  he 
made  only  one  error  last  season  in  107  games 
for  the  White  Sox  and  Dodgers. 


“I  knew  he  could  pick  it,  no  problem,” 
Kim  said.  “His  arm’s  a  little  bit  stronger  too, 
but  he  still  has  the  same  speed  when  he 
breaks  on  the  ball.” 

While  Lewis  remains  the  same  defensive 
standout  he  was  with  the  Giants,  his  produc¬ 


tion  at  the  plate  has  surprised  even  Kim. 

“He’s  better,”  Kim  said.  “He’s  more 
mature,  especially  in  his  hitting.” 

Benjamin  agrees,  saying  that  Lewis  now 
has  a  purpose  whenever  he  steps  into  the  bat¬ 
ter’s  box. 

“He’s  got  a  good  idea  of  what  he  wants  to 
do  at  the  plate,”  Benjamin  said.  “He  has  a 
game  plan.  We’re  similar  in  that  when  we 
were  young,  we  would  try  to  listen  to  every¬ 
body  about  how  to  hit  and  try  to  do  what 
everybody  wanted  us  to  do.  He  learned  what 
he  has  to  do  to  succeed  and  has  stayed  with  it.” 


Lewis  has  benefited  from  studying  the 
batting  styles  of  such  former  teammates  as 
Barry  Bonds,  Harold  Baines,  Frank  Thomas 
and  Robin  Ventura,  but  also  gives  part  of  the 
credit  to  Red  Sox  hitting  coach  Jim  Rice  in  a 
roundabout  way. 

“I  feel  like  as  I’m  getting 
older,  I’m  getting  smarter,”  Lewis 
said.  “This  is  a  good  place  for  me 
to  hit  because  I  hit  a  lot  of  balls 
the  other  way  and  up  the  middle. 

“The  thing  Jim  helps  me 
with  is  making  sure  I  stay  relaxed. 
He’s  not  really  into  the  mechan¬ 
ics,  and  to  me  that’s  good  because 
I  don’t  like  to  get  out  there  and  be 
thinking  about  mechanics  too 
much.  He  keeps  it  real  simple. 

“I’ve  tried  to  take  a  little  bit 
from  everybody  I’ve  been  around 
along  with  watching  the  great  hit¬ 
ters.  I’ve  been  trying  to  learn 
from  the  guys  sitting  next  to  me, 
so  I  like  to  think  these  things  are 
paying  off  for  me.” 

Lewis  entered  the  second  half 
batting  .290  with  35  RBI,  proof 
that  nobody  knows  his  swing  bet¬ 
ter  than  himself. 

“When  you  hit  .247,  which  is 
what  I’ve  hit  my  entire  career, 
everybody  wants  to  make  you  a 
better  hitter,  and  sometimes 
you’re  going  to  fail  because  of 
that,”  Lewis  said.  “But  I  think 
now  I  know  myself  better  than  I 
ever  have.  I’ve  tried  everything 
every  hitting  coach  has  told  me. 

“I  know  what’s  going  to  work 
and  what’s  not  going  to  work,  and 
that’s  what  I’m  going  to  go  with.  Sometimes, 
through  failing  in  this  game,  if  you  have  the 
determination  inside  you,  you  can  become 
better  from  that.  I  feel  that’s  what  happened." 

Benjamin  finds  it  ironic  that  it  has  taken 
Lewis’  bat  to  finally  get  him  the  fan  and 
media  recognition  he  has  deserved  for  his 
glove  all  along. 

“All  everybody  talks  about  is  hitting 
and  the  numbers  that  guys  put  up,” 
Benjamin  said.  “If  you’re  not  one  of  those 
guys,  you  get  overlooked  all  the  time.  If 
you’re  a  great  defensive  player  and  put  up 
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TRIPLE 

PLAY 


BOSTON  RED  SOX  PAWTUCKET  RED  SOX  BASEBALL  THURSDAY 

YOUR  TICKET  TO  BOSTON  EXCITING  PAWTUCKET  IT’S  THE  BEST  OF  THE 

RED  SOX  BASEBALL,  WITH  RED  SOX  COVERAGE  FROM  BIGS...  EVERY  DIVISION, 

OVER  85  GAMES  FROM  McCOY  STADIUM!  EVERY  LEAGUE,  EVERY 

FORT  MYERS  TO  FENWAY!  MINOR  LEAGUE  BASEBALL,  THURSDAY! 

MAJOR  LEAGUE  ACTION  - 
PAWSOX  STYLE! 


WE  COVER  ALL  THE  BASES. 

CALL  YOUR  CABLE  COMPANY  TODAY  AND  ORDER  NESN! 


nesn.com 


Darren  Lewis,  cont. 


In  his  days  with  the  Giants,  Lewis  was  involved  in  community  efforts  educating  and  encouraging  youngsters  to  work  hard  for  themselves. 
This  past  January  he  participated  in  the  Red  Sox  caravan  and  visited  and  addressed  the  students  at  the  Tobin  Elementary  School  in  Roxbury. 


average  numbers,  they’ll  get  overlooked.” 

Lewis  not  only  has  filled  in  nicely  in  cen- 
ter  field,  but  has  also  provided  Red  Sox 
Manager  Jimy  Williams  the  leadoff  man  he  had 
been  looking  for  since  spring  training,  allowing 
Nomar  Garciaparra  to  drop  to  the  No.  3  slot 
where  he  has  flourished. 

“Teams  need  guys  like  him  who  can  hunt 
and  hit-and-run,”  Benjamin  said.  “He  brought 
his  ability  to  be  a  leadoff  hitter  here,  and  that’s 
allowed  Jimy  to  drop  Nomar  to  the  No.  3  hole.” 

Meanwhile,  Lewis  has  been  an  instigator 
at  the  top  of  the  Boston  lineup  with  a  team- 
leading  13  stolen  bases  by  the  All-Star  break  to 
the  delight  of  Williams,  who  has  been  a  fan  of 
his  ever  since  Lewis  was  still  with  San 
Francisco  and  Williams  was  coaching  for  the 
Atlanta  Braves. 

“When  we  had  a  chance  to  sign  him,  I 
was  happy,”  Williams  said.  “He’s  been  tremen¬ 
dous  for  our  ball  club  in  all  respects.  He  has 
been  tremendous  as  a  leadoff  hitter  —  bunting, 
getting  on  base,  and  his  defensive  skills  speak 
for  themselves.” 

While  Garciaparra  and  Mo  Vaughn  have 


been  this  season’s  cornerstones  for  Boston, 
Benjamin  has  a  name  for  this  season’s  support¬ 
ing  cast  of  players  like  Lewis  and  himself. 

“We’re  the  ‘Glue  Guys,”’  Benjamin  said. 
“Guys  who  do  all  the  little  stuff  and  keep  the 
team  together.” 

Says  Williams,  “They  aren’t  ordinary 
glue.  They’re  special  glue.” 

“That’s  fine  with  me,”  Lewis  said.  “Call 
me  a  role  player,  rag-tag.  I  don’t  need  the 
added  admiration.  My  goal  is  to  win  every  day, 
that’s  it.  That’s  what  I  live  for. 

“We  have  guys  that  show  up  every  day 
that  eat,  sleep  and  drink  baseball,”  he 
explained.  “They  love  what  they  do  and 
they’re  serious  about  it.  There’s  nothing  flashy 
about  them,  but  they  scrap  every  night,  and 
somehow  they’re  going  to  try  to  beat  you.” 

Lewis  is  appreciative  of  the  way  he  has 
been  utilized  by  Williams,  whom  he  has  come 
to  respect  nearly  as  much  as  his  former  skipper 
in  San  Francisco,  Dusty  Baker.  Baker’s  wife, 
Melissa,  is  expecting  the  couple’s  first  child,  to 
be  named  Darren  in  Lewis’  honor. 

“1  learned  that  winning  attitude  and  how¬ 


to  win  under  him,”  Lewis  says  of  Baker. 

By  the  same  token,  Red  Sox  fans’  desire 
to  win  has  left  Lewis  with  no  regrets  about 
coming  to  Boston. 

“It’s  been  better  that  I  expected,”  he  said. 
“They’re  very  into  baseball  here.  There’s  an 
intensity  and  an  energy  they  bring  to  the  ball¬ 
park  every  night  that  I’ve  never  experienced. 

“As  a  ballplayer,  you  live  for  that  type  of 
pennant  race  atmosphere  that  they  have  here 
in  April.  That’s  a  great  feeling  as  a  ballplayer, 
to  be  able  to  go  out  and  perform  in  front  of 
that  night  in  and  night  out.” 

Playing  for  his  fifth  team  in  the  past  four 
seasons,  Lewis  would  like  to  finish  out  the  rest 
of  his  career  in  Boston,  but  he  isn’t  laying 
down  any  roots  just  yet. 

“I  never  really  have  my  feet  set  in  one 
spot,”  he  explained.  “I’ve  felt  I  was  supposed 
to  be  in  a  spot  and  then  somebody  taps  on  your 
shoulder  and  tells  you  that  you’ve  been  traded. 
Because  of  that  experience,  I  try  to  cherish 
each  day  that  I’m  here  at  the  ballpark  and  let 
the  future  take  care  of  itself.”  ■ 
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ror  every  home  run  he  hits  during  the 
Red  Sox  season,  Mo  Vaughn  will  once  again 
donate  $2,000  to  the  Boys  and  Girls  Clubs  of 
Boston  with  his  “Hit  Dog  Homers”  program. 
In  any  event,  Mo  will  make  a  sizable 
donation,  up  to  the  $100,000  plateau. 


Each  quarter  a  check  will  be  issued  to  the 
Boys  and  Girls  Clubs  of  Boston  from  Mo, 
based  on  his  home  run  production  during 
that  time  period.  The  Boys  and  Girls  Clubs 
of  Boston  will  utilize  the  funds  generated 
to  sponsor  events  and  functions  for 
youngsters  in  the  Boston  area. 


“Last  year  the  Boys  and  Girls  Clubs  of 
Boston  helped  numerous  children  in  the 
Greater  Boston  area.  This  year,  with  your 
support,  they  are  hopeful  to  help  even  more. 
But  they  can’t  do  it  alone.  I  am  asking  you 
to  help  these  youth  by  also  participating  in 
the  “Hit  Dog  Homers”  contest.  For  every 
home  run  that  I  hit  this  year,  I  am  going  to 
make  a  donation.  I  would  like  you  to  make 
that  same  commitment.  Please  consider 
donating  $1.00,  $5.00,  or  any  other  amount 
for  every  home  run  I  hit.” 


Donations  can  be  made  to  the 
Boys  and  Girls  Clubs  of  Boston  at: 


Boys  and  Girls  Clubs  of  Boston 
50  Congress  Street,  Suite  730 
Boston,  MA  02109 
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THE  RED  SOX  AND  MAJOR  LEAGUE  BASEBALL  UNVEIL 


1 999  ALL-STAR  GAME  LOGO 


On  July  15  the  Red  Sox  and  Major 
League  Baseball  unveiled  the  logo 
for  the  1999  All-Star  Game  to  be 
held  at  Fenway  Park  on  July  13, 
1999.  The  logo,  now  displayed  on  the  left-field 
wall  above  the  scoreboard,  was  uncovered  dur¬ 
ing  a  special  press  conference  and  luncheon 
held  in  the  Diamond  at  Fenway  and  attended 
by  officials  from  the  Red  Sox  and  Major  League 
Baseball  including  American  League  President 
Dr.  Gene  Budig.  Boston  Mayor  Thomas 
Menino,  President  and  CEO  of  the  Greater 
Boston  Visitors  &.  Convention  Bureau  Pat 
Moscaritolo,  Red  Sox  staff  and  local  media  also 
attended  as  well  as  former  Red  Sox  all-stars 
Dominic  DiMaggio,  Dick  Radatz,  Walter 
Dropo,  Joe  Morgan  and  Bill  Lee. 

Speakers  for  the  event,  emceed  by  Red 
Sox  broadcaster  Joe  Castiglione,  included  Red 
Sox  Executive  Vice  President  and  General 
Manager  Dan  Duquette,  Mayor  Menino,  Dr. 
Budig  and  Moscaritolo. 

The  1999  All-Star  Game  will  be  the 
third  played  at  Fenway  Park.  The  other  two 
games  were  played  in  1946,  a  12-0  American 
League  win  highlighted  by  a  4-hit,  5-RBI  per¬ 
formance  by  Ted  Williams,  and,  1961,  a  game 
that  ended  in  a  1-1  tie  and  called  after  nine 
innings  due  to  rain. 

Created  and  designed  by  the  Creative 
Services  Department  of  Major  League  Baseball 
Properties,  in  cooperation  with  the  Boston  Red 
Sox,  the  logo  encompasses  the  traditional 
nature  of  the  Red  Sox  and  Fenway  Park. 
The  Red  Sox  red  and  blue,  in  tandem  with 
green,  representative  of  the  left-field  wall,  and 
silver  or  pewter,  a  metal  akin  to  New  England, 
constitute  the  colors  used  in  the  logo.  The 
familiar  Fenway  Park  keystone  was  incorporat¬ 
ed  into  the  design,  and  the  red,  white  and  blue 
banners  adorning  both  sides  of  the  logo  are  typ¬ 
ical  of  those  found  in  souvenir  pins  and  such 
from  the  1950s  and  ‘60s.  The  red  stars  on  the 
field  represent  the  baseball  stars  who  will  take 
the  field  for  next  year’s  Midsummer  Classic. 


TM 


All  gathered  outside  for  the  official  unveiling. 
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GET  THE  REAL  9C1NNY  ON  BASEBALL  FROM 
KEN  GRIFFEY,  JR.  IN  "JUNIOR?  JAR60N", 
THEN  HOP  ON  THE  NET  AT 
imYFWSPORT?.COM  TO  WIN 
A  CHANCE  TO  MEET  YOUR 
FAVORITE  PLAYER?  IN 
"CYBERZONE 
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iIWUP' 


Another 

Major 

League 

Pitcher! 


Makes  Tap  Water  Taste  Great ! 
Advanced  Filtration 

*  Eliminates  99%  of  Lead 
9  Reduces  Chlorine,  Bad  Tastes  &  Odors 

•  Reduces  Sediment  &  Water  Hardness 
“  90  Day  Money  Back  Guarantee! 


Contact  us  at 
1  -800-44-Brita 
for  a  store  near  you! 


Substances  removed  may  not  be  present  in  al 

www.Brita.com  . 


Red  Sox  great  Dominic  DiMaggio  (2nd  from  left)  joined  speakers 
Pat  Moscaritolo,  Mayor  Tom  Menino,  Dan  Duquette  and  Dr.  Gene  Budig  in 
kicking  off  the  all-star  proceedings. 


7>  Former  Red  Sox  all-stars  Walter  Dropo  (left)  and  Dick  Radatz  (right)  with  Red 
Sox  broadcaster  Joe  Castiglione  arrived  to  lend  their  support. 


Bill  Lee,  former  Red  Sox  lefthander  and  a  1973  all-star,  and  Dan  Duquette. 


Mayor  Menino  caught  up  with  former  Red  Sox  Manager  Joe  Morgan 
who  served  as  a  coach  for  the  1 989  All-Star  Game. 


Dr.  Budig  happily  conversed  with  seven-time  Red  Sox  all-star 
Dominic  DiMaggio. 
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1998  RED  SOX 
BROADCASTERS 


Bob  Kurtz  and  lerry  Remy 
New  England  Sports  Network 


1998  BOSTON  RED  SOX  RADIO  NETWORK 


MASSACHUSETTS 


Boston 

WEEI 

850 

Fall  River 

WSAR 

1480 

Fitchburg 

WEIM 

1280 

Greenfield 

WHAI 

1240 

Mashpee  (FM) 

WWAJ 

101.1 

Milford 

WMRC 

1490 

New  Bedford 

WBSM 

1420 

North  Adams 

WNAW 

1230 

Northampton 

WHMP 

1400 

Pittsfield 

WBEC 

1420 

Springfield 

WHYN 

560 

Worcester 

WTAG 

580 

CONNECTICUT 

Danbury 

WINE 

940 

Danbury  (FM) 

WAXB 

105.5 

Hartford 

WTIC 

1080 

Norwalk 

WNCR 

1350 

Putnam 

WINY 

1350 

Stamford 

WSTC 

1400 

MAINE 

Bangor 

WZON 

620 

Bath 

WJTO 

730 

Calais 

WQDY 

1230 

Calais  (FM) 

WQDY 

92.7 

Camden  (FM) 

WQSS 

102.5 

Dover/Foxcroft  (FM) 

WDME 

103.1 

Ellsworth 

WDEA 

1370 

Farmington  (FM) 

WKTJ 

99.3 

Houlton  (FM) 

WHOU 

100.1 

Machias  (FM) 

WALZ 

95.3 

Mexico  (FM) 

WTBM 

100.7 

Monticello 

WREM 

710 

Norway  (FM) 

WOXO 

92.7 

Portland 

WJAE 

1440 

Presque  Isle 

WEGP 

1390 

Skowhegan 

WSKW 

1160 

Skowhegan  (FM) 

WHQO 

107.9 

NEW  HAMPSHIRE 

Berlin 

WMOU 

1230 

Concord 

WKXL 

1450 

Dover 

WTSN 

1270 

Keene 

WKNE 

1290 

Laconia 

WEMJ 

1490 

Lebanon 

WTSL 

1400 

Littleton 

WLTN 

1400 

Manchester 

WGIR 

610 

Plymouth  (FM) 

WPNH 

100.1 

Portsmouth 

WTMN 

1380 

NEW  YORK 

Port  Henry  (FM) 

WMNM 

92.1 

RHODE  ISLAND 

Providence 

WPRO 

630 

Westerly 

WERI 

1230 

Woonsocket 

WNRI 

1380 

VERMONT 

Brattleboro 

WKVT 

1490 

Burlington 

WJOY 

1230 

Middlebury 

WFAD 

1490 

Rutland 

WSYB 

1380 

Springfield 

WCFR 

1480 

Springfield  (FM) 

WCFR 

93.5 

St.  Johnsbury 

WSTJ 

1340 

Waterbury 

WDEV 

550 

All  stations  are  AM  unless  otherwise  stated. 


1998  SPANISH  LANGUAGE 

RADIO  NETWORK 

MASSACHUSETTS 

Boston  (Flagship) 

WRCA-AM 

1330 

Framingham 

WKOX-AM 

1200 

Lawrence 

WCCM-AM 

800 

Springfield 

WACE-AM 

730 

Worcester 

WCRN-AM 

830 

RHODE  ISLAND 

Providence 

WRCP-AM 

1290 

1998  BOSTON  RED  SOX 

TELEVISION  NETWORK 

MASSACHUSETTS 

Boston 

WABU 

Ch.  68 

Barnstable 

WZBU 

Ch.  58 

Springfield 

WDMR 

Ch.  65 

Berkshire  County 

Century  Cable 

Berkshire  County 

Adelphia  Cable 

Berkshire  County 

Time  Warner  Cable 

Berkshire  County 

Pegasus  Cable 

CONNECTICUT 

Hartford/New  Haven 

WBNE 

Ch.  59 

Hartford/New  Haven 

WHCT 

Ch.  18 

MAINE 

Bangor 

WABI 

Ch.  5 

Bangor 

WBGR 

Ch.  33 

Portland 

WPME 

Ch.  35 

NEW  HAMPSHIRE 

Concord 

WNBU 

Ch.  21 

RHODE  ISLAND 

Providence 

WLNE 

Ch.  6 

Providence 

WLNE  LP 

Ch.  48 

VERMONT 

Burlington 

WWIN 

Ch.  36 

Manchester 

WVBG 

Ch.  49 

White  River  Junction 

WNNE 

Ch.  31 
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Designed  for 
Windows  NT®  and 
Windows®  95 


Elliptical  Correction  System™ 
technology 


Graphic  Picture 
Enhancement™  control 


Easy-to-use  advanced 
on-screen  digital  controls 


Built-in  self-diagnostic  function 


Three-year  limited  warranty 
for  parts,  labor  and  CRT 


Meets  or  exceeds 
Energy  Star, 

MPRII  and  other 
industry  standards 


Corporate  Audio™ 
speaker 


c  □ 


Digital  Dynamic 
Convergence™  circuitry 


www.sony.com/gsdisplays 
learn  more  about  Sony’s 
new  display  technologies 


&M 


At  the  risk  of  offending  corporate  consultants  throughout  the  world,  we’d  like  to  remind  you 
what  moms  everywhere  already  know:  It’s  what’s  on  the  inside  that  counts. That  having  been  said, 

GS 


allow  us  to  introduce  the  new  GS  Series  from  Sony.  A  pair  of  Trinitron® displays  uniquely 


series 


designed  to  meet  the  rigoi’s  of  even  the  most  demanding  office  environments.  As  you  can  see,  the  GS  Series  is  packed  with  more  new  ideas 
than  most  brainstorming  sessions,  not  to  mention  the  quality,  reliability  and  compatibility  you’ve  come  to  expect  from  Sony.  To  receive 


the  inside  information  on  these  new  displays,  go  to  WWW.SOny.com/gsdisplays  or  call  1-800-352-7669.  displays  by  SOfiy 
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Computer  Town* 

www.computertown.com 

1-800-613-0622 


©1998  Sony  Electronics  Inc.  All  rights  reserved.  Reproduction  In  whole  or  part  without  written  permission  is  prohibited.  Sony,  the  Sony  logo,  displays  by  sony, 
Elliptical  Correction  System,  Corporate  Audio,  Graphic  Picture  Enhancement,  Digital  Dynamic  Convergence  and  Trinitron  are  trademarks  o(  Sony. 
Specifications  are  subject  to  change  without  notice.  ‘Over  last  year’s  model.  Windows  and  Windows  NT  are  registered  trademarks  of  Microsoft  Corporation.  SODIS-20 


PC  Connection* 

800-600-9S17  S0NY1 

www.pcconnection.com 
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The  Red  Sox  once  again  have  acknowledged  Fenway  Park  employees  for  their  outstanding  job 
performances  through  the  Friendly  Fenway  Achiever  program.  Achievers  are  nominated  by 
their  co-workers  as  well  as  fans  who  have  observed  or  encountered  exceptional  conduct  by  a 
Red  Sox,  ARAMARK,  Gourmet  Caterers  or  Fenway  Park  employee.  The  first  group 
of  achievers  for  1  998  who  were  recognized  in  a  pre-game  ceremony  on  June  23  were: 
Sean  Willis,  Richard  Shea,  Sarah  Servetnick,  Bill  Mullaly,  Amy  McCarthy,  Erin  Joyce, 
Kerry  Cashman  and  Billy  Broadbent.  (Absent  from  photo:  Susan  Salerno.) 

Red  Sox  Executive  Vice  President  of  Administration  John  Buckley  presented  the  awards. 


On  May  20,  1998,  Red  Sox  pitcher  Tim  Wakefield  announced  the  formation  of 
"Wakefield  Warriors,"  an  effort  to  benefit  children  from  the  Make-A-Wish  Foundation 
and  the  Franciscan  Children's  Hospital.  The  youngsters  involved  in  the  program  will  be 
treated  to  a  Red  Sox  game  and  have  the  opportunity  to  meet  Tim.  Wakefield  will  also 
donate  $1,000  to  the  Make-A-Wish  Foundation  of  Greater  Boston  for  every  game  he 
wins,  and  the  Red  Sox  will  match  his  total  season  donation  if  he  wins  20  or  more  games 
during  the  regular  season.  Tim  is  pictured  (above  left)  with  Gabriel  Cruz,  Kristen 
McManus  and  Ana  Gutierrez  from  the  Franciscan  Children’s  Hospital  and  Ruben  Terrero 
from  Make-A-Wish.  Earlier  in  the  day  Wakefield  was  accompanied  by  teammates 
Darren  Bragg  and  Midre  Cummings  as  they  visited  the  Maurice  J.  Tobin  School  in 
Cambridge.  The  players  signed  autographs  and  talked  to  the  students  on  issues  of  inter- 


The  Red  Sox,  together  with  the  Boston  Parks  and  Recreation 
Department,  hosted  the  Major  League  Baseball  Diamond  Skills 
Competition  at  Fenway  Park  on  June  7.  Participants  from  all  over 
New  England  come  together  to  display  their  hitting,  running  and 
throwing  abilities  and  vie  for  the  opportunity  to  represent  the  home 
team  at  the  All-Star  Game.  Red  Sox  catcher  Jason  Varitek  posed  with 
some  of  this  year's  participants  proudly  exhibiting  their  plaques. 


This  determined  youngster  took  his  swings  as  his  fellow 
competitors  looked  on! 
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Red  Sox  in  the  Community 
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©  1997  The  Coca-Cola  i 
"Boston  Red  Sox.  Thc-f! 


ila,”  the  Dynamic  Ribbon  device  and  the  Contour  Bottle  design  are  registered  trademarks  of  The  Coca-Cola  Company, 
y  .Park  and  Green  Monster  are  registered  trademarks  of  the  Boston  Red  Sox” 
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It's  Easy  to  Keep  Score! 

Baseball  shorthand  is  used  by  the  news  media  to  render  every  game  more  enjoyable  to  baseball  enthusiasts. 
All  players  are  numbered  and  all  plays  recorded  by  symbols.  For  symbols  and  examples  of  the  system,  see  below. 


CODE  NUMBER  OF  PLAYERS  AS  FOLLOWS 


Pitcher 

1 

Second  Baseman 

4 

Left  Fielder 

7 

Catcher 

2 

Third  Baseman 

5 

Center  Fielder 

8 

First  Baseman 

3 

Shortstop 

6 

Right  Fielder 

9 

SYMBOLS  FOR  PLAYS 

Single  — 

Fielder's  Choice 

FC 

Passed  Ball 

PB 

Double  = 

Hit  by  Pitcher 

HP 

Balk 

BK 

Triple  = 

Wild  Pitch 

WP 

Struck  Out 

K 

Home  Run 

== 

Stolen  Base 

SB 

Base  on  Balls 

BB 

Sacrifice 

SAC 

Force  Out 

FO 

Reached  Base  on  Error  E 


The  lower  left-hand  corner  of  the  scoring  block  should  be  considered  as  home  plate.  Progress  is 
counter-clockwise  with  progress  to  first  base  indicated  in  lower  right-hand  corner,  to  second  in 
upper  righthand  corner,  to  third  in  upper  left-hand  corner  and  to  home  in  lower  left.  In  example 
to  left,  batter  reached  first  on  an  error  by  the  second  baseman,  stole  second,  went  to  third  on  a 
wild  pitch  and  scored  on  a  passed  ball.  It  is  convenient  to  shade  the  diamond  as  shown  so  that 
scoring  plays  may  be  seen  at  a  glance. 


FENWAY  PARK  GROUND  RULES 

Foul  poles,  screen  poles  and  screen  on  top  of  left-field 
fence  are  outside  of  playing  field. 

Ball  going  through  scoreboard,  either  on  the  bound  or  fly: 

2  Bases. 

Fly  ball  striking  left-center-field  wall  to  right  of  line  behind 
flagpole:  Home  Run. 

Fly  ball  striking  left-center-field  wall  to  left  of  line  behind 
flagpole  and  bounding  into  screen:  2  Bases. 

Fly  ball  striking  wall  or  flagpole  and  bounding  into  bleach¬ 
ers:  Home  Run. 

Fly  ball  striking  line  or  right  of  same  on  wall  in  right  center: 
Home  Run. 

Fly  ball  striking  wall  left  of  line  and  bounding  into  bullpen: 
2  Bases. 

Ball  sticking  in  bullpen  screen  or  bouncing  into  bullpen: 

2  Bases. 

Batted  or  thrown  ball  remaining  behind  or  under  canvas  or 
in  cylinder:  2  Bases. 

Ball  striking  top  of  scoreboard  in  left  field,  also  ladder 
below  top  of  wall  and  bounding  out  of  the  park:  2  Bases. 
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It’ll  take  you  out  to  the  ball?ame. 


ou  some  peanuts  and  Cracker  lack, 
and  root,  root,  root  for  the  home  team. 


Back  when  peanuts  and  Cracker  Jack  were  staples  at  a  baseball  game 
cheering  for  the  batter  was  enough  to  identify  you  as  a  die-hard  fan. 

Today,  passion  for  the  team  can  be  part  of  your  lifestyle.  Carry  the 

No  Annual  Fee  Boston  Red  Sox  MasterCard®  credit  card,  and  when 
you  walk  out  of  Fenway  Park,  it  goes  with  you — everywhere.  It’s  team 
spirit  that  rides  around  in  your  wallet  and  roots  for  the  home  team 
every  time  you  use  it. 

Is  this  a  way  to  boost  the  Red  Sox  or  what? 


To  request  yours,  call 


1-800-523-7666. 

TTY  users,  please  call  1-800-833-6262. 

(Please  mention  priority  code  HKZ7  when  calling.) 


MBHK 


There  are  costs  associated  with  the  use  of  this  credit  card.  You  may  contact  the  issuer  and  administrator  of  this  program,  MBNA  America®  Bank, 
to  request  specific  information  about  the  costs  by  calling  1-800-523-7666  or  writing  to  P.0.  Box  15020,  Wilmington,  DE  19850. 

MasterCard  is  a  federally  registered  service  mark  of  MasterCard  International  Inc.,  used  pursuant  to  license. 

MBNA  America  is  a  federally  registered  service  mark  of  MBNA  America  Bank,  N.A. 

©1998  MBNA  America  Bank,  N.A.  AD  4-240-97 
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Home  Games.  All  times  Eastern  and  subject  to  change. 
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TICKET 


INFORMATION 


FRIENDLY  FENWAY  PARK 


1998  TICKET  PRICES 


□  Field  Box  Seats . $30 

□  Infield  Roof  Box  Seats . $27 

■  Loge  Seats . $27 

■  Right  Field  Box  Seats . $25 

■  Right  Field  Roof  Seats . $25 

□  Grandstand . $20 

□  Outfield  Grandstand . $16 

ED  Lower  Bleachers . $12 

□  Upper  Bleachers . $10 


BUY  RED  SOX  TICKETS  IN  ADVANCE 


HOW  TO  ORDER  AND  PAY  FOR  YOUR  TICKETS 


WALK-UP 

Visit  the  Red  Sox  Ticket  Office  at  Fenway 
Park.  Call  617'267'1700  for  office  hours. 

Visit  the  Boston  Red  Sox  Clubhouse  Shops 
in  the  Burlington  Mall  and  Emerald  Square 
Mall.  Besides  great  souvenirs  and  sports 
apparel,  fans  can  purchase  Red  Sox  tickets 
between  the  hours  of  10  a.m.  and  5  p.m. 
Monday  through  Saturday. 

BY  MAIL 

Send  your  name,  group  name  (if  applicable), 
mailing  address,  a  day  and  evening  phone 
number  along  with  specific  game  dates,  nurm 
her  of  tickets  and  price  of  tickets  desired. 
Please  add  five  dollars  per  order  for  handling 
charge.  Enclose  check(s)  or  money  order(s) 
payable  to:  Boston  Red  Sox. 


If  using  MasterCard,  VISA  or  Discover,  please 
include  credit  card  number,  expiration  date 
and  card-holder's  signature. 

MAIL  PAYMENT  TO: 

Boston  Red  Sox  Tickets 
4  Yawkey  Way 
Fenway  Park 
Boston,  MA  02215-3496 

MAIL  GROUP  ORDERS  (40+)  TO: 

Boston  Red  Sox  Group  Sales 
4  Yawkey  Way 
Fenway  Park 
Boston,  MA  02215-3496 

THE  RED  SOX  RESERVE  THE  RIGHT 
TO  LIMIT  THE  NUMBER  OF  TICKETS 
PURCHASED  ON  SPECIFIC  DATES. 


BYPHONE 

MasterCard,  VISA  or  Discover  accepted. 
When  charging  tickets  by  phone,  please  have 
your  credit  card  number  and  expiration  date 
ready.  Call  617-267-1700  to  charge  all  orders. 
Groups  of  40  or  more  should  call  Group  Sales 
at  617-262-1915. 

24-Hour  Touch  Tone  Ticketing:  617-482-4SOX 

For  the  hearing  impaired,  phone  TDD 
617-236-6644. 

BYFAX 

Complete  information  requested  for  mail 
orders  (see  BY  MAIL  above)  and  charge  to 
your  MasterCard,  VISA  or  Discover  hy  calling 
the  FAX  line  at  617-236-6640. 

Groups  Sales  Fax  (40+):  617-236-6496 


36  |  Red  Sox  Magazine 


BY  HERB  CREHAN 


ADOPTED  SONS  OF  NEW  ENGLAND'S  TEAM: 

DOMINIC  DiMAGGIO 

"The  Little  Professor" 


“Dom  DiMaggio  came  as 
close  to  being  the  perfect 
ballplayer  as  anyone  I  have 
seen  in  all  my  years  of  base¬ 
ball.  He  could  do  it  all.  He 
absolutely  belongs  in  base¬ 
ball’s  Hall  of  Fame." 

These  are  the  words  of 
Johnny  Pesky  who  has  been  associ¬ 
ated  with  the  Boston  Red  Sox  for 
over  50  years.  If  anyone  is  an 
authority  on  the  subject  of 
Dominic  DiMaggio  it  is  Pesky. 
Johnny  hatted  second  behind 
Dom’s  leadoff  position  for  most  of 
DiMaggio’s  distinguished  Red  Sox 
career. 

Throughout  his  career 
Dominic  DiMaggio  was  regarded 
as  one  of  the  finest  defensive  out¬ 
fielders  in  the  major  leagues.  He 
achieved  all-star  status  in  seven  of 
his  10  full  seasons  with  the  Red 
Sox,  and  scored  more  than  100 
runs  in  seven  seasons.  He  still 
holds  the  Red  Sox  consecutive 
game  hitting  record  with  a  stan¬ 
dard  of  34  set  in  1949. 

THE  CITY  BY  THE  BAY 

Dominic  Paul  DiMaggio  was 
the  youngest  of  nine  children  bom 
to  Guiseppe  and  Rosalie 
DiMaggio.  His  parents  had  emi¬ 
grated  to  the  San  Francisco, 
California  area  from  Palermo, 
Sicily,  Italy  at  the  turn  of  the  cen¬ 
tury7.  Guiseppe  DiMaggio  support¬ 
ed  his  large  family  as  a  crab  fisher¬ 
man  working  out  of  historic 
Fisherman’s  Wharf. 


Over  the  years,  more  than  1 ,300 
ballplayers  have  worn  the  Red  Sox 
uniform.  Many  of  these  former  players 
have  selected  New  England  as  their 
long-term  home .  This  is  the  fifth  in  a 
continuing  series  of  articles  on 
“adopted  and  native  sons.” 


The  Bay  area  was  a  baseball 
hotbed,  and  Dom’s  older  brothers, 
Mike  and  Tom,  were  known  as 
two  of  the  finer  players  on  the 
local  sandlots.  But  their  baseball 
careers  were  cut  short  because 
they  were  needed  in  the  family 
fishing  enterprise. 

The  next  DiMaggio  son  was 
Vince  who  was  two  years  older 
than  future  New  York  Yankee 
great,  Joe,  and  four  years  older 
than  Dom.  Vince,  who  would 
break  in  with  the  Boston  Braves 
in  1937,  attracted  the  interest  of 
the  minor  league  San  Francisco 
Seals  and  was  signed  to  a  contract 
in  1932. 

Guiseppe  DiMaggio  wasn’t 
too  keen  on  Vince’s  choice  of  a 
career.  But  it  was  clear  from  broth¬ 
er  Joe’s  earliest  days  on  the  dia¬ 
mond  that  he  was  destined  for 
greatness.  The  elder  DiMaggio 
gave  Joe  permission  to  pursue  a 
baseball  career,  and  Guiseppe 
quickly  became  Joe’s  biggest  fan. 

“My  father  used  to  wake  me 
up  at  4  a.m.  when  the  newspaper 
arrived  to  go  over  the  box  score 
with  him.  He  would  he  ready  to 
head  off  for  a  day  of  fishing,  hut 
he  couldn’t  decipher  the  box 
scores  and  had  to  know  how  Joe 
had  done.” 

Big  brothers  Vince  and  Joe 
had  paved  the  way  for  Dom’s  base¬ 
ball  career,  hut  he  had  more  than  a 
few  obstacles  to  overcome.  Not 
only  was  he  the  kid  brother  and  the 
smallest  of  the  three  hoys,  hut  he 
also  wore  glasses.  In  the  1930s, 
baseball  players  with  glasses  were 
almost  unheard  of. 
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D- 


Dom  DiMaggio,  cont. 


“It  was  viewed  as  such  a  negative  that  I  used  to  play  a  lot  without 
my  glasses.  One  day  I  wore  my  glasses  and  got  four  hits.  1  wore  them 
every  game  after  that.” 

Dorn’s  big  break  in  baseball  came  when  he  starred  at  a  tryout  camp 
run  jointly  by  the  Cincinnati  Reds  and  the  San  Francisco  Seals.  The 
Seals  signed  him  to  a  contract,  but  immediately  moved  him  from  his 
familiar  infield  position.  The  Seals  owner  Charley  Graham  is  reported 
to  have  said,  “With  those  glasses  we  better  get  him  in  the  outfield.” 

Dorn’s  first  manager  was  Lefty  O’Doul  who  had  batted  .349  over 
an  11 -year  big  league  career.  DiMaggio  flourished  under  O’Doul’s  tute- 
lage  and  batted  .306  in  his  first  season  with  the  Seals. 

He  played  three  seasons  for  the  Seals,  batting  .361  in  1939,  his 
final  season  with  the  team.  Asked  when  he  first  knew  that  he  was  head- 
ed  for  the  major  leagues,  Dom  recalls,  “There  was  a  writer  for  the  San 
Francisco  Daily  News  named  Tom  Laird.  He  used  to  write  that  my 
brother  Joe  was  the  greatest  ballplayer  he  had  ever  seen,  but  that  I  was  a 
poor  player  who  was  cashing  in  on  Joe’s  name.  When  Laird  changed  his 
tune  and  started  writing  good  things  about  me,  I  knew  I  had  arrived!” 


The  DiMaggio  brothers:  Vince,  Dom  and  Joe  during  the 
1986  Old  Timers’  Game  at  Fenway  Park. 


BOSTON  BOUND 

The  Red  Sox  purchased  Dorn’s  contract  from  the  Seals  following 
the  1939  season,  and  he  reported  to  Sarasota,  Florida,  to  play  under 
Manager  Joe  Cronin  in  February  of  1940.  Dom  faced  the  challenge  of 
trying  to  break  into  an  outfield  that  already  included  Ted  Williams  and 
11 -year  veteran  Doc  Cramer.  His  outstanding  play  in  the  Grapefruit 
League  earned  him  the  starting  position  in  right  field  on  Opening  Day 
in  Washington,  DC. 

It  should  be  noted  that  Dom  DiMaggio  is  considered  to  be  the  first 
baseball  player  ever  to  work  his  way  through  the  minors,  and  go  on  to  a 
successful  career  in  the  major  leagues  wearing  glasses.  Glasses  and  corn 
tact  lenses  are  common  in  the  major  leagues  today,  but  in  the  1940s, 
Dom  DiMaggio  was  a  real  inspiration  to  many  aspiring  major  leaguers. 

The  23-year-old  DiMaggio  immediately  established  himself  as  a 
Red  Sox  fixture,  batting  .301  in  his  rookie  year.  Early  in  the  1940  sea- 


Dom  DiMaggio  posed  with  American  League  President  Gene  Budig  in  front  of  the  left- 
field  wall  bearing  the  1999  All-Star  Game  logo  that  was  recently  revealed  at  Fenway  Park. 


son,  Manager  Cronin  shifted  Dom  to  center  field  to  make  better  use  of 
his  defensive  genius. 

His  shift  to  center  meant  that  three  of  the  16  major  league  center 
fielders  shared  the  surname  of  DiMaggio.  Joe  led  the  way  in  1936  with 
the  Yankees,  and  in  1940,  brother  Vince  was  a  regular  with  the 
Pittsburgh  Pirates.  The  three  brothers  were  known  widely  as  “The 
Royal  Family  of  Baseball.”  Five  Delahanty  brothers  had  actually  made  it 
to  the  major  leagues  before  and  immediately  after  the  turn  of  the  century. 
However,  the  three  DiMaggios  were  the  first  to  each  play  in  over  100 
games  in  a  season,  a  feat  they  sustained  from  1940-42. 

SUMMER  OF  '41 

The  1941  season  was  a  special  one  for  Dom  personally,  and  a  very 
special  year  for  baseball.  On  a  personal  level,  he  scored  1 17  runs  for  the 
Red  Sox,  and  he  was  selected  for  the  American  League  All-Star  team. 
In  the  Midsummer  Classic  played  in  Detroit,  he  appeared  in  the  out¬ 
field  alongside  his  brother  Joe.  He  singled  in  the  eighth  inning  to  drive 
Joe  in  with  an  important  run,  and  he  watched  as  teammate  Ted 
Williams  won  the  game  for  the  American  League  with  a  three-run 
homer  in  the  ninth  inning. 

In  1941  Dom  watched  with  pride  as  his  brother  Joe  set  the  major 
league  standard  with  base  hits  in  56  consecutive  games.  On  a  daily  basis 
he  watched  Ted  Williams  become  the  last  major  league  hitter  to  reach 
.400.  Williams  finished  the  season  with  an  average  of  .406,  going  six  for 
eight  in  a  doubleheader  on  the  last  day  of  the  season  in  Philadelphia. 


"THE  LITTLE  PROFESSOR" 

Early  in  his  Red  Sox  career,  the  baseball  writers  took  to  referring 
to  Dom  as  “The  Little  Professor.”  With  his  wire-rim  glasses  and  relative¬ 
ly  small  stature  at  5’9,”  it  was  said  that  he  looked  more  like  a  college 
professor  than  a  baseball  player.  But  his  nickname  suited  his  intellect 
and  thoughtful  demeanor  as  well.  According  to  legend,  once  when  he 
was  called  out  on  strikes  with  a  pitch  that  he  felt  was  definitely  a  ball, 
he  returned  to  the  dugout,  stood  on  the  top  step  and  shouted  back  at 
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They’d  get  a  close-up  look  at  the  way  Sharp  not  only 
pioneers  technologies  like  Liquid  Crystal  Display  and 
Flash  Memory  but  turns  them  into  digital  products  so 
innovative,  they  change  the  way  you  play.  And  work. 

So  you  can  take  pictures  without  film.  Hang  a  2.5 -thick 
video  monitor  on  the  wall.  Even  pick  up  your  e-mail 
from  a  handheld  PC.  And  that’s  just  the  stuff  we  can 
talk  about.  But  stay  tuned.  Because  when  a  sharp 


mind  is  turned  loose,  anything  can  happen 
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Viewcam 
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M  o  n i to r  s 


the  umpire,  “I  have  never  wit¬ 
nessed  such  incompetence  in 
all  my  life!” 

Johnny  Pesky  joined  the 
Red  Sox  in  1942  as  a  22-year- 
old  rookie  shortstop.  “I  was  so 
impressed  with  Dominic  as  a 
ballplayer  and  as  a  person.  He 
could  hit,  he  could  run,  and 
he  was  as  good  in  the  outfield 
as  anyone  I  have  ever  seen. 

Dom  was  the  leadoff  hitter, 
and  I  would  follow  him.  He 
was  the  ideal  player  to  hit 
behind.  I  don’t  think  I  ever 
saw  him  make  a  mistake  on 
the  bases.” 

Dom  was  named  to  the 
American  League  All-Star 
team  again  in  1942,  but  major 
league  baseball  players  were 
heading  off  to  the  armed 
forces  to  serve  in  World  War 
II.  He  spent  the  1943,  1944 
and  1945  seasons  in  the  U.S. 

Navy  along  with  teammates 
Williams  and  Pesky. 

The  1946  season  was  a 
great  one  for  the  Boston  Red 
Sox  and  for  Dom.  The  Red 
Sox  clinched  the  American 
League  pennant  in  mid- 
September,  and  Dom  was  the 
starting  center  fielder  for  the 
American  League  in  the  All- 
Star  Game  at  Fenway  Park. 

He  played  well  in  a  losing 
cause  in  the  World  Series 
against  the  St.  Louis 
Cardinals.  His  two-run  double  in  the  top  of  the  eighth  inning  tied  the 
seventh  game  3-3,  but  he  pulled  up  lame  at  second  base  and  had  to 
leave  the  game.  Dom  scored  the  winning  run  in  the  fifth  game  to  give 
the  Red  Sox  a  three  to  two  edge  in  the  Series. 

During  the  next  several  seasons,  Dom  emerged  as  one  of  the  premier 
players  in  the  major  leagues.  In  1948  he  scored  127  runs  as  the  Red  Sox 
tied  the  Cleveland  Indians  for  the  pennant,  losing  in  a  one-game  playoff 
at  Fenway  Park.  In  1949  he  scored  126  runs  while  his  team  came  within 
one  game  of  beating  the  Yankees  for  the  American  League  pennant. 

While  Dom  was  recognized  as  a  star  in  his  own  right,  it  was  broth¬ 
er  Joe  who  gathered  most  of  the  headlines  with  the  New  York  Yankees. 
Asked  how  it  felt  to  be  in  his  brother’s  majestic  shadow,  he  says,  “I’ve 
always  told  people  how  very  proud  I  am  to  be  Joe’s  brother.  And  then  I 
would  remind  them,  ‘Yes,  he’s  my  brother,  and  I’m  his  brother.’  I  also 


had  a  little  more  privacy,  since 
he’s  the  first  DiMaggio  they 
would  approach  for  a  special 
favor  or  appearance.” 

PERENNIAL 
ALL-STAR 

Former  Red  Sox  first 
baseman  Walt  Dropo  grew  up 
in  Mooseup,  Connecticut 
reading  about  DiMaggio, 
Williams  and  Bobby  Doerr. 
Dropo  was  named  the 
American  League  Rookie  of 
the  Year  in  1950  when  he 
rapped  out  144  RBI  for  the 
Red  Sox.  “The  thing  that 
amazed  me  about  Dom  was 
his  consistency.  He  played 
the  game  flawlessly  day  after 
day.  Some  players  go  hitless 
for  three  games  and  then  go 
out  and  make  a  big  splash 
with  a  four-hit  game.  Dom 
would  go  out  every  day  and 
get  a  hit,  draw  a  walk,  run 
the  bases  to  perfection,  score 
a  run,  and  field  his  position 
perfectly.  1  think  he  got  over¬ 
looked  sometimes  simply 
because  he  was  so  consistent.” 

Dom  DiMaggio  cele¬ 
brated  his  33rd  birthday  just 
before  reporting  to  spring  train¬ 
ing  in  1950.  Dom  seemed  to 
get  better  with  age  putting  up 
some  of  his  best  offensive  num¬ 
bers  over  the  next  three  years. 
He  led  the  American  League  in 
runs  scored  in  1950  and  1951.  He  also  led  the  league  in  triples  and  stolen 
bases  in  1950.  He  continued  his  string  of  All-Star  Game  selections  which 
stretched  consecutively  from  1949  to  1952. 

In  the  spring  of  1953  new  Red  Sox  Manager  Lou  Boudreau  insti¬ 
tuted  a  “youth  movement”  which  significantly  reduced  Dorn’s  playing 
time.  After  considerable  soul-searching,  he  decided  to  retire  from  base¬ 
ball  at  the  age  of  36. 

“I  felt  that  I  had  several  good  years  still  in  me,  and  I  wasn’t  pre¬ 
pared  to  sit  on  the  bench.  I  asked  Red  Sox  General  Manager  Joe 
Cronin  to  trade  me  or  release  me,  but  the  team  declined.  I  decided  I 
would  rather  retire  than  accept  part-time  play.  My  pride  wouldn’t  let 
me,  so  that’s  what  I  did  in  April,  1953. 

For  the  first  time  in  1 7  seasons,  there  were  no  DiMaggios  playing 
major  league  baseball. 


“To  truly  appreciate  him  as  a  player  and  a 
man,  you  had  to  see  him  day  after  day,  season 
after  season.  He  was  the  complete  baseball 
player  and  a  gentleman.  ” 
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OFFENSIVE  STATISTICS 

1940-42  AND  1946-52  SEASONS 

Player 

Hits 

D.  DiMaggio 

1,679 

E.  Slaughter 

1,619 

S.  Musial 

1,606 

T.  Williams 

1,582 

P.  W.  Reese 

1,447 

Player 

Runs 

T.  Williams 

1,144 

D.  DiMaggio 

1,046 

S.  Musial 

929 

P.  W.  Reese 

894 

J.  DiMaggio 

870 

Player 

Doubles 

T.  Williams 

322 

S.  Musial 

316 

D.  DiMaggio 

308 

M.  Vernon 

275 

L.  Boudreau 

269 

Dom  DiMaggio,  cont. 


CAREER  ACHIEVEMENTS 

Dom  DiMaggio’s  career  statistics  place 
him  in  the  upper  echelon  of  baseball  players  for 
all-time.  During  his  10  full  years,  he  ranked 
first  in  number  of  hits,  second  in  runs  scored, 
and  third  in  doubles  (see  box)  when  compared 
to  all  major  leaguers  during  this  period.  He  has 
three  of  the  15  longest  hitting  streaks  in  Red 
Sox  history  including  the  club  record  of  34 
straight  games  in  1949.  He  scored  an  average  of 
105  times  each  season;  only  two  Hall  of  Fame 
members  from  the  20th  century  —  Lou  Gehrig 
and  Joe  DiMaggio  —  averaged  over  100  runs 
scored  per  season. 

Fielding  statistics  are  less  revealing  than 
hitting,  but  he  is  one  of  only  three  American 
League  outfielders  to  average  three  or  more 
chances  per  game.  He  is  one  of  only  five  out¬ 
fielders  to  have  over  500  putouts  in  a  season, 
including  an  A.L. -record  526  in  1948  that  last¬ 
ed  for  29  years. 

“Dorn’s  numbers  compare  to  anyone’s,” 
Pesky  thinks.  “But  to  truly  appreciate  him  as  a 
player  and  a  man,  you  had  to  see  him  day  after 
day,  season  after  season.  He  was  the  complete 
baseball  player  and  a  gentleman.” 

THE  LATER  YEARS 

Dom  DiMaggio  went  from  the  baseball 
diamond  to  business  without  missing  a  beat. 
For  many  years  he  owned  and  managed  a  plas¬ 
tics  manufacturing  company  in  Lawrence, 
Mass.  His  success  in  business  mirrored  his 
achievements  in  baseball. 

In  his  early  years  with  the  Red  Sox,  Dom 
returned  to  his  native  San  Francisco  during  the 
off-season.  That  changed  shortly  after  he  mar¬ 
ried  his  wife,  Emily,  in  1948.  “Emily  is  a  Boston 
girl,  so  New  England  became  home  for  us.  I  still 
love  to  go  back  to  San  Francisco,  hut  our  roots 
are  firmly  planted  here.” 

The  DiMaggios,  who  will  celebrate  their 
50th  wedding  anniversary  this  October,  have 
three  grown  children  and  six  much-loved 
grandchildren.  Dom  and  his  wife  divide  their 
time  between  Marion,  Mass,  and  Delray  Beach, 
Florida.  For  the  past  17  years,  Dom  has  spon¬ 
sored  a  golf  tournament  that  raises  money  for 
the  J  immy  Fund  and  a  number  of  causes  in  the 
southeastern  Massachusetts  area. 

This  summer  he  is  helping  the  Red  Sox 
minor  league  system  as  a  special  consultant 
with  young  outfielders  in  the  organization. 


“We’re  happy  to  use  Dorn’s  great  knowledge  of 
outfield  fundamentals  to  improve  our  young 
prospects,”  said  Dan  Duquette,  Red  Sox  execu¬ 
tive  vice  president  and  general  manager.  “He 
was  one  of  the  best  center  fielders  of  all  time, 
and  his  expertise  is  invaluable.” 

"THE  GREATEST  FIELDER  I 
EVER  SAW" 

When  Joe  DiMaggio  retired  from  the 
New  York  Yankees  in  1951,  he  was  asked  to 
name  the  greatest  hitter  and  the  greatest  fielder 
he  had  ever  seen.  “Ted  Williams  was  the  great¬ 
est  hitter  I  ever  saw,  and  my  brother,  Dom,  was 
the  greatest  fielder.” 

Asked  for  his  response  to  that  quote,  Dom 
answers,  “My  brother,  Joe,  never  got  to  watch 
himself  play  center  field.”  Dom  DiMaggio  is  a 
very  gracious  individual. 

In  July  of  this  year,  Dr.  Gene  Budig, 
President  of  the  American  League,  came  to 
Boston  to  appear  at  a  press  conference 
announcing  the  plans  for  the  1999  All-Star 
Game  at  Fenway  Park.  Dr.  Budig  said,  “As  an 
undersized  and  bespectacled  youngster  in  rural 
Nebraska,  I  especially  admired  Dom  DiMaggio. 
He  was  a  model  for  many.  He  proved  that  true 
greatness  can  come  in  small  packages.,  .both  on 
and  off  the  playing  field.  Meeting  Dom  was  an 
exciting  experience  for  me.  He  was  what  1 
hoped  he  would  he.” 

Dom  DiMaggio  was  the  first  baseball  player 
this  writer  ever  saw,  and  my  first  baseball  hero. 
Based  on  his  distinguished  baseball  and  business 
careers,  and  his  exemplary  commitment  to  fami¬ 
ly  and  community,  he  is  still  a  hero.  ■ 

Herb  Crehan  is  the  author  of  LIGHTNING  IN  A 
BOTTLE:  The  Sox  of  ‘67  (Branden  Publishing: 
Boston,  MA,  1992)  and  a  resident  of  Natick,  MA. 
He  writes  extensively  on  baseball  and  its  history  for 
newspapers  and  periodicals  throughout  New  England. 
He  is  the  Managing  Director  of  Crehan  & 
Associates,  a  human  resource  consulting  firm,  a 
Senior  Consultant  with  the  Hay  Group,  and  a  mem¬ 
ber  of  the  faculty  of  Bentley  College. 


Watch  for  the  SEPTEMBER  edition  of 
RED  SOX  MAGAZINE  for  ADOPTED  SONS 
OF  NEW  ENGLAND'S  TEAM  featuring 
former  Red  Sox  star  third  baseman 
FRANK  MALZONE. 
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BACK  FOR  AN  EIGHTH 
MILLION  DOLLAR  SEASON 

Play 


And  Help  Raise  $1 ,000,000  For 

The  Jimmy  Fund 


COME  TO  STOP  &  SHOP 

MAY  17  -  JUNE  13 
GREA  T  PRIZES!  GREA  T  FUN! 
AND  ALL  FOR  A  GREA  T  CA  USE! 


♦  ^ 


STOPa 

SHOP. 
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Photo  by  Karen  Cummings.  Photo  by  Karen  Cummings. 


Red  Sox  in  the  Community 


On  July  1  the  Jimmy  Fund  was  the  recipient  of  a  check  from  the  Major  League  Baseball 
Players  Trust  for  Children  in  honor  of  Red  Sox  shortstop  Nomar  Garciaparra,  the  winner 
of  the  1 997  Players  Choice  Award  for  Outstanding  Rookie  in  the  American  League. 
Garciaparra  was  voted  the  recipient  of  the  award  by  his  fellow  ballplayers  and  presented 
a  check  to  be  donated  to  a  children’s  charity  of  his  choice.  The  Trust,  established  in 
1 996  by  the  members  of  the  Major  League  Baseball  Players  Assn.,  makes  donations 
each  year  in  honor  of  award  winners  from  various  categories  from  both  leagues.  Jimmy 
Fund  Chairman  and  Executive  Director  Mike  Andrews  accepted  the  check  with  the  help 
of  Vincent  Thompson  of  Boston,  James  Kelly  of  Cape  Cod  and  Brittany  Diana  of 

Somerville,  (MA). 


;y  Red  Sox  pitcher  Tim  Wakefield  made  friends  with  six- 
year-old  Brittany. 


Red  Sox  players  Darren  Bragg,  Tim  Wakefield,  Jason  Varitek,  Derek  Lowe  and  Lou  Merloni  stopped  by  the 
Dana-Farber  Cancer  Institute  on  June  4  to  spend  some  time  visiting  and  reading  to  the  youngsters  at  the  Jimmy 
Fund  Clinic.  Pictured  with  the  Red  Sox  delegation  here  is  eight-year-old  Pete  Palmborg  of  Standish,  ME. 


© 

Red  Sox  pitcher  Derek  Lowe 
engaged  in  a  conversation 
with  six-year-old  Shoshana 
Kusky  of  Foxboro,  MA. 


© 

Four-year-old  Vincent  and 
nine-year-old  James  tried  the 
Red  Sox  dugout  on  for  size. 
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Non-Chartered  Buses 

Non-chartered  buses  arrive  at  Park  Square,  Government 
Center,  North  and  South  Stations.  Take  Green  Line 
Riverside  Car  (MBTA)  to  Kenmore  Square  exit  or  Fenway 
Park  exit.  Chartered  buses  disembark  at  Fenway.  Check 
your  local  charter  service. 

(Red  Sox  encourage  patrons  to  use  public  transportation 
whenever  possible.) 

Some  of  the  private  bus  companies  with  charter 
service  to  Fenway  Park: 

•  Peter  Pan 

•  Longuil  Trans. 

•  Vermont  Transit 

•  Maine  Line 


Fitchburg  &  Leominster  Street  Railway  Co. 


1  Arrow  Coach  Lines 
1  Dube  Bus  Lines 
1  Creative  Tours 
Dattco  Bus  Tours 


SmarTraveler 

Real  time  commuter  information.  Any  route.  Any  time. 

3  7  4  -  1  2  3  4 


[128] 


CHARLES  RIVER 


STORROW  DR. 


BAY'  STATE 


RD. 


-OMMON  WEALTH  Kenm0,e 
T205 - —3 


ait 


r,NEWBytLTr 


tiSTOt'l 

NS7 


Public  Parking  Available  At: 

Prudential  Center  Garage 
Somerset  Parking  (400  Commonwealth) 
Riverside  Station 
Government  Center  Garage 
Various  MBTA  Stops 

Boston  University  Lots  in  Kenmore  Square  at: 
Newbury  St.  and  Kenmore  St. 

30  Deerfield  St. 

Granby  St.  and  Commonwealth  Ave. 


Avoid  traffic  and  parking  battle;*,  ride  tbe  T  to 
Fenway  Park  0 *  tbe  Green  line,  Commuter  Rail  or  Local  8«tte;. 

•  Green  Line  trolley;  ; top  at  Kenmore  and  Fenway  station; 

•  “Red  Fox  Tr ain”  Commuter  Rail  ;ervice  ;top;  at  Ya^key  Station 

(available  on  tbe  Framingham  and  Attleboro  line;) 

•  T  By;  Ro v/fe;  ;toppin<j  clo;e  to  Fenway  Park*. 

8,  8A,  47,  55,  57,  Go,  G5,  &  CTl 
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Maybe  we 
put  in  too  much 
^  GINSENG .  ^ 


Ginseng 
improves 
men  tal  and 
physUal 
vitality 


SanpyW  W@U3Sfl.iH-l 


2Orn0  Ginsenosides 

SINGLE  SERVING  LIQUID  AMPULES 


Nothing  in  nature  beats  ginseng  for  a  quick  burst  of  well-being  and  ^*4  i 

ongoing  mental  and  physical  vitality.  But  go  for  the  liquid  -  your  body  absorbs  it 
faster.  And  go  for  the  real  thing.  Nature's  Solutions  single-dose  liquid  Ginseng-2000  squeezes 
2000  milligrams  of  this  natural  performance  enhancer  into  easy  to  use  single-dose  servings.  Major 
convenience  squirt,  swallow  and  you're  done. 

Natures  Sol  itions 

Available  at  all  Brooks  and  Osco  pharmacies.  A//77 / /// 


Xiyui\igf&tU0;\ ;i:  '< 


For  more  information,  call:  1-800-644-5587  or  visit  our  website  at:  www.natures-solutions.com 


A  Look  Back  at  a  Great  Career 


It’s  been  15  years  since  Carl  Yastrzemski  retired  from  the 
Red  Sox  after  a  brilliant  23 'year  career.  Some  of  his  many 
noteworthy  achievements  are  highlighted  in  this 

pictorial  tribute  to  #8. 


So  talk  to  your  AT&T  Account  Executive,  or  call  I  888  288-9747  and  let  us 
help  you  put  together  the  AT&TALL  services  best  suited  for  your  unique 
business  needs. 


998  AT&T 


And  when  it  comes  to  your  business,  AT&TALL  gives  you  the  winning  edge.  It 
offers  you  a  whole  array  of  communications  products  and  solutions  designed 
to  help  you  serve  customers  more  efficiently,  attract  new  ones  and  stay 
accessible,  no  matter  where  your  hectic  schedule  takes  you.  And  it’s 
surprisingly  simple  -  there’s  one  easy  to  understand  rate  plan,  one 
consolidated  bill  and  just  one  number  to  call  when  you  need  assistance. 


AT&T 


In  business,  as  in  life,  success  is  often  a  matter  of  paying  attention.  Being  awake 
to  the  opportunities  around  you.  Being  alert  to  new  and  better  ways  of  doing 
things.  Always  being  ready  to  learn  and  grow  in  your  field. 


In  1961,  displaying  the 
swing  that  would  thrill  Red 
Sox  fans  for  years  to  come. 

Celebrating  the  1967  A.L. 
pennant  with  General 
Manager  Dick  O’Connell. 

Yaz  won  the  A.L.  batting 
title  again  in  1968. 
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CHARTER  BOATS  •  BEACH  CABANAS  *  MASSACE  *  SAUNAS  •  WHIRLPOOLS  *  BEAUTY  SALON  *  STEAM  BATH  •  AEROBICS 


*  WORLD  CLASS  SPA  6<  FITNESS  CENTER  *  SUNSET  CHAMPAGNE  CRUISE  •  4  RESTAURANTS  • 
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Sanibel  Harbour 
Resort  &  Spa 

17260  Harbour  Pointe  Drive  •  Sanibel  Harbour 

Ft.  Myers,  FL  33908  •  941-466-4000  •  Fax  941-466-2150 


M 

INTER-CONTINENTAL 

Global  Partner  Resort 


4  SWIMMING  POOLS  •  KID'S  PROGRAM  •  VOLLEYBALL  •  SHELLING  EXGURSIONS  *  RACQUETBALL  •  SAILING  •  GOLF 


Sanibel  is  better  from  our  point  of  view. 

Overlooking  Sanibel  and  Captiva  Islands  lies  the  area’s  most  luxurious 
resort.  We  offer  a  world-class  spa  and  fitness  center.  Championship 
tennis.  Nearby  golf.  Private  beach.  Marina  with  boating,  sailing  and 
fishing.  A  daily  children’s  program.  Spacious  rooms  with  spectacular 
water  views  and  private  balconies.  And  luxurious  two-bedroom  resort 
condos.  Everything  a  Florida  vacation  should  be.  Only  better.  For 
information  and  reservations  call  1-800-767-7777 


JOGGING  TRAILS  *  PLUNGE  POOLS  *  WATERVIEW  ROOMS  *  TENNIS  •  GOURMET  DINING  •  HERBAL  WRAPS 


azine 


A)  In  1975,  the  only  two  holdovers  from  the  1967  championship 
team,  Carl  Yastrzemski  and  Rico  Petrocelli,  prepare  for  the 
upcoming  World  Series  vs.  the  Reds. 


wave 


Acknowledging  the  crowd’s  cheers  at  the  1986  Old  Timers’  Game 
at  Fenway. 

Continued  on  Page  61 


SINCE  1915 

387  WASHINGTON  STREET,  BOSTON,  MA  02108 
(61  7)  542-7974  FAX  (61  7)  426-472  1 


Diamond  Jewelers  Since  1948 

Boston  Jewelers 
Exchange  Bldg. 

333  Washington  Street 
Boston,  MA  02108 

(617)  227-3339 


Our  new.  Swiss-made  timepiece  collection  features  the  same  quality  and  classic  styling  our  line  w  riting  instruments  have  exhibited  for  oxer  ISO  years.  Sapphire 
crystal.  Water  resistant  to  30  meters.  In  18k  gold-plated,  solid  stainless  steel,  and  two-tone  finishes,  $195  to  $495.  Or  18k  solid  gold,  priced  to  $1,795. 

Fine  Cross  timepieces.  Call  1-800-ATCROSS  for  select  retailers  near  you.  Prices  M.S.R.P.  AMEX  symbol:  atxa 
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Ticket  Office  located  at 
4  Yawkey  Way. 
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9  Water  Fountain 
Concession  Stand 
^  Souvenir  Stand 
(,  Telephone 
i||i  Men's  Room 
£  Women  s  Room 
4  First  Aid 
?  Information  Booth 
Wheelchair  Accessible 
I  Lower  Concourse 
I  Grandstand  -  Level  2 
I  Roof  Box  -  Level  3 
Roof  Box  -  Level  4 
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VAN  NESS  STREET 


$ 9®t?  Saso&afffl  Eaoo 

The  1 998  Official  fro'” 

Major  League  Baseball® 

Fact  Book 


★  TRAVEL  TO  YOUR  FIELD  OF  DREAMS. . .  with  a 
look  back  at  the  legendary  games,  players  and 
performances  of  the  past. 

★  RELIVE  RECENT  HIGHS  AND  LOWS...  with 
complete  recaps  of  the  1997  season. 

★  STEP  INTO  THE  ON-DECK  CIRCLE...  with  a 
complete  preview  of  the  1 998  season  for  every 
Major  League™  team. 

WE’VE  GOT  YOUR  NUMBERS! 

★  Box  scores  ★  1997  season  leaders 

★  Profiles  ★  Rundowns  of  award  winners 

★  Top  20  lists  in  career  and  season  categories. 

★  Top  10  performances  in  Playoff  &  World 
Series®  categories  . . .AND  MUCH  MORE! 

Mow 

#592  . Regularly  $^5  $12.95 

SATISFACTION  GUARANTEED! 


ALMOST 
500  PAGES! 


OFFICIAL  rx 
BASEBALL  RULES 

When  an  arbiter  is  needed  to  settle 
disputes  regarding  baseball  rules,  this 
is  the  book  to  consult.  It  is  the  cur¬ 
rent,  official,  fully  updated  rule  book 
used  by  Major  League™  umpires  as 
well  as  other  professional  and  ama¬ 
teur  baseball  organizations.  An 
essential  reference  book  for  fans, 
coaches,  umpires  and  players  at 
every  level  of  play. 


Mow 


Only 


only 


Major  League  Baseball  trademarks  and 
copyrights  are  used  with  permission  of 
Major  League  Baseball  Properties,  Inc. 
Be  sure  to  visit  MLB’s  Official  Web  Site, 
MLB@BAT:www.majorleaguebaseball.com 


Ask  For  Dept.  GD8 


Shipping  &  Handling:  No  P0.  Boxes,  please.  Charges:  For  U  S.  orders.  S3  50  for  the  first 
book.  $1.25  each  additional  book.  For  Canadian  orders,  $6.75  for  the  first  book,  $1 25  each 
additional  book.  International  rates  available  upon  request. 


#595  . Regularly  $5.95 


CALL  NOW  TO  ORDER 


=3  1 
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FIRE  UP  vm  SYSTEM! 

□E  1998  MAJOR  LEAGUE  BASEBALL®  OFFICIAL  VIDEO  GAMES 


ACCLAIM ' 


Triple  Play  '99 


Mike  Piazza's  StrikeZone 


Microsoft  Baseball  3D 


Major  League  Baseball, 
featuring  Ken  Griffey,  Jr. 


Are  you  tough  enough? 

BASEBALL'S  NEVER  BEEN  THIS  REAL 


<§)1998  Major  League  Baseball  Properties,  Inc, 


www.majorleaguebaseball.com 


% 


In  each  of  the  10  names  of  National  League  teams 
listed  below,  a  couple  of  letters  are  missing.  Those 
letters,  in  the  same  order,  are  the  initials  of  a  play¬ 
er  who  has  played  for  that  club  this  season.  How 
many  can  you  identify? 


1. 

*rizona  Diamondbacks 

2. 

Atl*nta  Brav*s 

3. 

Cin*innati  Red* 

4. 

Colora*o  Roc*ies 

5. 

Florid*  Mar*ins 

6. 

Hou*ton  Ast*os 

7. 

Lo*  Angeles  Dodge*s 

a. 

S*.  Louis  Cardina*s 

9. 

S*n  Diego  vP*dres 

10. 

San  F*ancisco  Gia*ts 

r 


&'s  m 


There  are  five  players  who  have  played  for  the 
Red  Sox  this  season  who  have  the  same  last 
names  as  other  major  league  players.  Listed 
below  are  the  first  name  and  team  of  the 
other  player.  Can  you  identify  the  common 
last  name  they  share? 


L&T'S  <&T  TVIO 


Listed  below  are  the  last  names  of  14  players 
(one  from  each  American  League  team).  Each  last 
name  contains  at  least  one  pair  of  double  letters. 
How  many  can  you  identify?  (The  team  is  given  in 
parentheses  as  a  hint). 


1. 

(Anaheim) 

__LL 

2. 

(Baltimore) 

F  F 

3. 

(Boston) 

_ G  G 

4. 

(Chicago) 

_  B  B  _  T  T 

5. 

(Cleveland) 

S  S 

6. 

(Detroit) 

_ G  G _ 

7. 

(Kansas  City) 

F  F 

a. 

(Minnesota) 

_  0  0 _ 

9. 

(New  York) 

_ TT_TT_ 

10. 

(Oakland) 

_  _  0  0  _ 

11. 

(Seattle) 

_ F  F  _  _ 

12. 

(Tampa  Bay) 

_ R  R _ 

13. 

(Texas) 

_ M  M  _ 

14. 

(Toronto) 

_ E  E  _ 

1.  Greg  (San  Diego) 

2.  Jose  (Milwaukee) 

3.  •  Mark  (Philadelphia) 

4.  Dennis  (Atlanta) 

5.  Sean  (St.  Louis) 

L  A 


ANSWERS  ON  PAGE  63 
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★  BELLINGHAM  (508)  966-0030 

★  BROCKTON 
(508)  583-1100 

★  MEDFORD  ★  NATICK 

(781)391-2900  (508)  650-1400 

★  NASHUA  N.H.  ★  NEWINGTON,  NH 

(603)  881-7740  (603)  422-6400 


★  BRAINTREE 
(781)  356-7600 

★  BURLINGTON 
(781 )  270-9200 

★  NEWTON 
(617)  965-2480 

★  SO.  PORTLAND  ME 
(207)  773-0700 


★  CHELMSFORD 
(978)250-0500 

★  NORWOOD 
(781 )  255-0400 


★  DANVERS 
(978)774-7512 

★  SAUGUS 
(781)231-5100 


★  HANOVER 
(781)  826-7500 

★  BEDFORD  N.H. 
(603)  668-3500 


1 

( I  ©  I]  I 

Iaa&M 

The  ijled  Sox  reaffnJjfo 
thein  commitment  to 
cooperating  with  tfleir 
neighbors  in  working 
out  various  community' 
concerns.  We  encfturagi 
aii  of  our  fans  to  toope 
ate  also  by  not  liferinc 
vandalizing  or  in  any 
way  disregarding  the 
rights  of  the  neighbors 
who  surround  Fenway 
Park.Thal&d  Sox  also 


Lou  Merloni,  continued  from  page  7 


Lowell  Spinners,  continued  from  page  15 


“It’s  not  that  long  ago  that  I  was  one  of 
those  kids  trying  to  get  an  autograph,”  he  said. 
“If  I  have  a  chance  to  sign  for  someone,  I  will. 
If  I’m  in  the  lineup,  I  like  to  spend  the  time 
right  before  the  game  preparing  in  the  club¬ 
house.  If  I’m  not  starting,  I’ll  go  out  before  the 
game  and  sign  autographs.  It’s  tough  for  a  kid 
when  he  thinks  he’s  been  snubbed  by  a  big 
league  player.  1  remember  what  it’s  like.  You 
can’t  sign  every  autograph  request,  but  I  try 
to  sign  as  many  as  possible.” 

At  one  time,  Merloni  pretended  to  he  a 
member  of  the  Red  Sox  while  he  was  playing 
with  friends.  Today,  there  are  youngsters  pre¬ 
tending  to  be  a  certain  second  baseman  who 
speaks  with  a  slight  Boston  accent  and 
knows  how  to  reach  Fenway  Park  via  the 
MBTA. 

“I’ve  been  told  by  people  that  their  kids 
have  pretended  being  Lou  Merloni,”  he  stat¬ 
ed.  “That’s  very  flattering.” 

Maybe  those  youngsters  won’t  reach  the 
major  leagues,  but  if  they  emulate  Lou 
Merloni  as  a  person,  they  are  bound  to  be 
successful.  ■ 


parking  Tots  in  the 
vjcinity  of  the  stadium 
3fjd  to  use  private  buses 
or  public  transportation 
whenever  possible.  * 


Please  refer  to  our  map 
on  Page  55  for  furtflfer 
information  and  easy 
access  to  the  ballpark. 
Thank  you! 


Catcher  Dave  Benham  stirs  up  some  home  plate  action. 

national  pastime.  One  only  has  to  look  at  the 
Spinners  logos  to  understand  the  importance  its 
owners  have  placed  on  preserving  the  historical 
significance  of  the  team  and  the  history  of  the 
city.  A  spool  of  thread  entwines  a  baseball  bat 
as  the  club’s  logo  and  a  baseball  in  the  middle 
of  a  spinning  loom  that  creates  an  “S”  adorns 
the  team’s  hats. 

Such  symbols  not  only  represent  Lowell’s 
new  baseball  team,  but  they  also  represent  a 
bygone  time  in  the  history  of  our  country.  The 
Lowell  Plan  got  it  right  when  they  wanted  base¬ 
ball  back  in  the  city  of  Lowell.  After  all,  some 
historians  would  argue  that  the  national  pas¬ 
time  is  the  fabric  of  life.  ■ 

Photos  courtesy  of  John  Carey,  Lowell  Spinners. 


LeLacheur  Park,  Lowell,  MA. 
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think  this  is  something  I’ll  never  forget  and  I 
feel  particularly  proud  for  my  family.” 

LeLacheur  Park  has  a  seating  capacity  of 
5,000  and  adheres  to  the  major  league  standards 
set  up  for  minor  league  ballparks.  Some  of  the 
other  criteria  involve  tunnel  dugouts  and  the 
dimensions  of  the  outfield  walls.  “The  size  of 
the  playing  field  was  designed  to  please  the  Red 
Sox,”  said  Spinners’  General  Manager  Shawn 
Smith.  “Boston  told  us  what  distances  they  pre¬ 
ferred  and  we  tried  to  accommodate  them.” 
LeLacheur  Park  is  337  feet  down  the  left-field 
line,  302  feet  down  the  right-field  line,  365  feet 
to  the  alleys  and  400  feet  to  center  field.  The 
outfield  wall  stands  12  feet  high. 

The  Lowell  Spinners  baseball  club  has  not 
forgotten  the  storied  history  of  its  roots  in  the 


The  biggest,  most  in-depth  sports  section  in  New  England 


©  ©  ©  .© © 


For  the  start  of  the  festivities  honoring  the  retirement  of  his  #8  in  1989,  Yaz  made  his  entry  to 
Fenway  via  left  field,  the  site  of  his  many  spectacular  defensive  plays. 

Carl  with  long-time  friend  and  Red  Sox  President  Jean  Yawkey. 

Posing  with  Red  Sox  greats  Bohby  Doerr;  Ted  Williams,  his  predecessor  in  left  field;  and  Red 
Sox  President  Jean  Yawkey  at  his  Hall  of  Fame  induction  in  Cooperstown  on  July  23,  1989. 

Carl  with  the  late  Baseball  Commissioner  Bart  Giamatti  at  Cooperstown  in  1989. 

Yaz  was  still  wowing  the  Fenway  fans  last  August  when  he  returned  for  the  30-year  reunion  of 


the  1967  pennant-winning  team. 
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FENWAY  PARK 


CODE  OF 
CONDUCT 


Welcome  to  Friendly  Fenway  Park,  home  of 
the  Boston  Red  Sox.  To  preserve  the  family 
atmosphere  and  to  ensure  that  your  visit 
is  safe,  enjoyable,  and  memorable, 
please  adhere  to  the  following  guidelines 
of  behavior  in  the  ballpark. 

1.  The  following  items  are  prohibited:  beach  balls 
or  inflatable  objects  of  any  kind,  alcoholic 
beverages,  bottles,  cans  or  containers  of  any 
sort,  and  offensive  articles  or  objects.  No  ban¬ 
ners  will  be  allowed  into  the  ballpark  to  be 
hung  or  paraded. 

2.  Any  person  observed  with  offensive  articles,  or 
using  offensive  language,  will  be  promptly 
ejected  from  the  park.  Disorderly  behavior  of 
any  kind  will  not  be  tolerated  and  will  result  in 
appropriate  action  by  the  Boston  Police. 

3.  Fans  are  permitted  to  keep  foul  balls  hit  into 
the  stands  as  souvenirs.  However,  fans  must 
not  go  onto  the  field  or  interfere  in  any  way 
with  a  ball  in  play.  Fans  interfering  with  play 
or  entering  onto  the  field  will  be  subject  to 
immediate  ejection,  arrest,  and  prosecution. 

4.  All  seating  areas  in  Fenway  Park  are  smoke- 
free.  There  are  designated  non-alcohol 
sections:  Grandstand  Sections  32  and  33. 
These  sections  have  been  set  aside,  and  no 
alcoholic  beverages  and/or  smoking  will  be 
allowed  in  these  areas.  Red  Sox  Security  will 
strictly  enforce  this  prohibition. 

5.  It  is  illegal  for  individuals  to  offer  tickets  for 
resale  to  the  public.  Failure  to  adhere  to  this 
policy  could  result  in  arrest  and  criminal 
prosecution. 

6.  Laws  prohibiting  consumption  of  alcoholic 
beverages  by  minors,  illegal  drugs,  and  disor¬ 
derly  conduct  of  any  kind,  including  intoxica¬ 
tion,  will  be  strictly  enforced  in  Fenway  Park. 

7.  The  throwing  of  any  object  in  the  stands  or 
onto  the  playing  field  is  strictly  prohibited. 
Those  engaging  in  such  conduct  will  be 
subject  to  immediate  ejection. 

8.  Persons  occupying  a  seat  for  which  they  are 
not  ticketed  will  be  subject  to  ejection  from 
the  ballpark. 

The  Boston  Red  Sox  make  every  effort  to 
ensure  that  all  fans  are  able  to  enjoy  the  game 
in  comfort.  For  the  convenience  of  our  fans, 
Ushers  and  Security  are  posted  throughout  the 
ballpark.  In  addition,  Customer  Service  Booths 
are  located  on  the  main  concourse  behind 
home  plate  and  in  the  Bleachers.  Any  Ian  in 
need  ol  assistance  of  any  kind  is  urged  to  visit 
Customer  Service  where  trained  staff  people 
are  ready  to  assist. 
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Tkiesday,  August  11,  7:05  p.m. 

Red  Sox  vs.  Kansas  City  Royals 

Wally  the 

Beanbag  Buddy  Bay 

All  fans  age  IS  and  under  will  vQ  ryV*TI 

receive  the  first  ever  Wally  the  W 

Beanbag  Buddy,  compliments  of 
Fenway  Franks. 


Thursday,  August  13,  7:05  p.m. 

Red  Sox  vs.  Minnesota  Tknrins 

Baseball  Trading 
Card  Giveaway 


n 

MAJOR  LEACUE  BASEBALL 


All  fans  age  IS  and  under  will  receive 
a  variety  pack  of  Major  League 
Baseball  trading  cards,  compliments 
of  Major  League  Baseball. 


Saturday,  August  15,  7:05  p.m. 

Red  Sox  vs.  Minnesota  TWins 

Remember 
Babe  Ruth  Day 


The  first  15,000  fans  15  and  under 
will  receive  a  custom-designed  bat 
and  ball  key  chain,  compliments 
of  HBO. 


Wednesday,  August  26,  7:05  p.m. 

Red  Sox  vs.  Oakland  Athletics 

Coca-Cola  CD-Rom 
Interactive  Disc 
Giveaway 

The  first  15,000  fans  15  and  under  will  receive  an  inter¬ 
active  CD-Rom  which  will  include  playable  demos  of  the 
latest  Major  League  Baseball  PC  games  from  Microsoft, 
Electronic  Arts,  Accolade,  GT  Interactive  and  Acclaim. 
These  games  offer  state-of-the-art  3-D  graphics,  motion 
captured  polygonal  players,  and  CD  quality  sound, 
compliments  of  Coca-Cola. 


Friday,  September  25,  7:05  p.m.  & 
Saturday,  September  26,  5:05  p.m. 

Red  Sox  vs.  Baltimore  Orioles 

1998-99  Red  Sox 
Fan  Appreciation  Days 

All  fans  will  receive  a  1998-1999  Red  Sox 
calendar,  compliments  of  Coca-Cola. 


Kids'  R*ge  Answers 


THE. 

LET'S  <&T  TV/O 

iniM  Response 

MME/S 

1. 

HILL 

&. 

COOMER 

2. 

5URH0FF 

9. 

PETTITTE 

i. 

ANDY  BENES 

6. 

SHANE  REYNOLDS 

THE) 

3. 

BRAGG 

10. 

GROOM 

2. 

ALAN  EMBREE 

7. 

SCOTT  RADINSKY 

VAUGHN 

4. 

ABBOTT 

11. 

GRIFFEY 

3. 

CHRIS  STYNES 

&. 

TOM  LAMPKIN 

VALENTIN 

5. 

A55ENMACHER 

12. 

SORRENTO 

4. 

DARRYL  KILE 

9. 

ANDY  ASHBY 

LEWI5 

6. 

HIGGINSON 

13. 

SIMMS 

5. 

ANDY  LARKIN 

10. 

ROBB  NEN 

MARTINEZ 

LOWE 

7. 

OFFERMAN 

14. 

GREEN 

1998  RED  SOX 

Same  information  used  by  newspapers,  radio 
&  television  stations. 

$10  per  book  (U.S.);  $11  (Canada); 

$12  (Mexico);  $14  (Europe);  $17  (Japan). 

All  other  countries  please  provide  additional 
funds  for  postage  and  handling. 

All  orders  U.S.  currency  only.  Make  checks 
payable  to:  Boston  Red  Sox. 

1 997  Red  Sox  Guides  available  at  $5; 

1985-88, 1990-96  Guides  available  at  $4.50 
each  while  quantities  last. 


MEDIA  GUIDE 


Name 


Address 


City 


State 


Zip 

SEND  to: 

RED  SOX  MEDIA  GUIDE 
4  YAWKEY  WAY 
BOSTON,  MA  02215-3496 
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It’s  gel  down  good 


Over  ice:  1/2  oz.  Kahlua, 


1/2  oz.  Irish  Cream, 


1/2  oz.  vodka,  1  oz.  cream 


Introduting  Gillette 


*►  ’ll 


# 


*  ~ 


■  *r 


,V, 


E RAZOR . 

IT  TAKES  THREE . 


THE  CLOSEST  SHAVE 
IN  FEWER  STROKES 
TH  LESS  IRRITATION 


WWW.MACH3.com  ©1998  The  Gillette  Company  (USA),  Inc. 


Gillette 

The  Best  a  Man  Can  Get 


darren  lewis 
20 /OF 


damon  buford 

2 /OF 


reggie  jefferson 
18/1B-DH 


scott  hatteberg 
10/C 


john  valentin 
13/3B 


carlos  reyes 
55/RHP 


nomar 


derek  lowe 
32 /RHP 


steve  avery 
33 / LHP 


dennis  eckersley 
43  /  RHP 


midre  cummings 
29  /  OF 


pedro  martinez 
45  / RHP 


john  wasdin 
46 /RHP 


tim  wakefield 

49 /RHP 


orlando  merced 
26/OF-1B 


ron  mahay 

57 / LHP 


darren  bragg 
56 /OF 


greg  swindell 
37 /LHP 


jimy  williams 
22  /  manager 


joe  kerrigan 

16  / coach 


12  / coach 


dick  pole 
38  / coach 


grady  little 
35  / coach 


dave  jauss 
48  / coach 


